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FOREWORD ^ 

The purpose of this study vas to provide: information on the accept¬ 
ance of the: new Marlboro brand of filter tip' cigarettes by finding out^ in three 
markets where it had been recently introduced^ how many people had heard' of the 
brand; of those who had heard of it, hov: many had tried it; and of those who had 
tried: it, hoW: many had: adopted it as. a ^regulor brand.*” And, to get a picture 
of whether its performance in these markets was relatively good or bad for a new 
brand, we got comparable informatloni on another recently introdUiced brand of 
filter tip: cigarettes—Winstons. 

The three markets in which the study was conducted were selected 
neither because they were "typical” markets nor because we wanted to be able to 
compare performance from: one market, to another. They were markets which were 
felt tO' be sufficiently isolated from areas where the brand had already been on 
sale, and in which the timing of the: introduetion made it posisible to interview 
six weeks; after’ that date. The three markets selected were: Houston, Los Angeles, 
and Philade:lphi'a. 

In order to get information on the rate: at whiehi knowledge and 
acceptance of the brand was' increasing,, ve then interviewed another cross section 
of people in these same three markets eight weeks later, fourteen weeks after the 
brand had b:een introduced in the area. (We' had originally scheduled a third wave: 
of interviewing, but an a5se:ssment. of the results after the: first two waves' indl-. 
cated that a third wave would probably not provide enough additional information 
to be warranted..) 

The q^uestionnaire confined Itself essentially to checking the: brands 
smoked by respondents, and which brands of filter tips they had heard about and 
tried. If Marlboro and Winston were not volunteered in, answer to tMs series of 
q_ue:stions, specific questions were: then asked' about these two brands* In addition,, 

1Q01751376 
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ve asked ttiose who had tried Marlhoros why they did not continue to emoke them tO' 
see whether there were any unusual or specific ohjections to the brand*, A check 
was also inade to see whether respondents who had heard of Iferlboro had a correct 
knowledge of its price. The same q^uestionnatre was used for all cities and on 
all waves; except for the fact that we asked about the price' of Winston as well 
as the price: of Marlboro on the second wave In Los Angele:s and Philadelphia only., 
The same questionnalre:s included in the; report include one from Wave II indicating; 
this change; and a store interview questionnaire in which only the Introductory 
questions differed from the telephone interview form. 

The information we wanted frcmi our respondentB; was such that the Inter¬ 
view could be a brief one, and one: in whiehi we felt the limitations of telephone 
interviewing would not be; a factor<> Since' there was some questiom, however; as 
to the comparative: results of telephone interviewing and interviewing purchasers 
of cigarettes in st:ores—the method we had used in certain previous; studies of the 
Marlboro brand“-it. was decided to interview a sample of respondents, in stores in 
one of the markets; in order to check what differences; if any, resulted from the 
use o:f the two: different sampling; and interview.ing; techniques'. 

A total, of 1200 telephone interviews' were asisigned in each' market on 
each ^^ve. Respondents were selected by a random system, from the telephone 
directories, of the cities concerned. Provision' was made for matching the samples 
on ohe two wave:3 in any o;ne area' by setting upi the selection system so that inter¬ 
viewers used the first. C'olumn. of a'ny given page' of the telephone book for the; 
firs.L wave; and used, the second columns of the same' page;s on. the second wave. 

The comp;arison o;f the' store-telep,hone inte;rviewlng; technique vaiS made 
in Los. An;geleB.» For the; store interviewing; twenty stores were used—10 grocery 
stores or supermarkets; 6 drugstores, and k cigar-new.s-storeB. The stores were; 
all located in the area, covered by the telephone directory used as' a source of 
re;spo;ndent,B for other sections of the sample. Fifteen interviews, with smokers 
of cigarettes were made in each of the 20 stores* 
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InterYiewing dates: vere as follcws,: 




Date 

No., of Interviews 

Houston 

Wave I 

3 /i 4 '- 3|/19 

1200 


Wave II 

5 / 9 - 5 /h 4 

n 

Los: Angeles: 

Wave: I Phone 

3 / 26 - 4:/2 

1200 : 


Store 

3 /28'-L/2 

300: 


Wave II 

5 / 23 :- 5/28 

1200 : 

Philadelphia 

Wave I 

4 i/il-L/'l 6 

1200 : 


Wave II 

6 / 6 ^/ 13 : 

tf 


As stat:ed above^ ti:he store interviews were withi smokers only, whereas 
interviewers were instructed to: count all those reached hy telephone: toward their 
(jiuotas: whether or not they were smokers. The intearviewers: on the first wave in 
Los Angeles encountered some difficulty in this connection,, however. Evidently 
some respo:ndents:--particularly male:S—who: were non-smokers were incline:! to re:fuse' 
to supply information on car ownership and occupation (which were asked fOr in 
order to classify as to ec:onomic level)'. Such, incomplete: interviews: were not 
c:0'unted, and substitute interviews: were made:. As a result, the sample of' 1207 
interviews obtained on this first, ■'^ra.ve in Los Angele;s was, male' and 60 ^i female, 
and an, unduly high percentage-- 55 ^i--were smokers., In order to make' valid 
C:omparison with: subsequent: waves and with the: store' interviews, it was decided to: 
weight the female' interviews down to 6:00 and the male: inten/iews up to 6:00:. 

This weighting: process produced no: significant changes in the tabulated 
results, and comparis:o:n of the factual characteristics of this weighted sample 
with the second wave of interviews in Los Angeles and with the samples obtained 
ini other cities showed the percentage of smokers and other ch.a:racteri,stlcs of the 
sample to be closely matched. This weighted sample has therefore been used in 

the: tabulations presented, in: this report ., 1001751378 

Since economic level could not be recorded in the telephone: interyiew.s 
through personal observation:^ an approximation: of respondents economic level va'S 
made by a 
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A. BRIEF DISCUSSI 0 :N 


The fo I Lowing di s cus siou' is not intended as a summary in 
words of what the taoles themselves often say. so much 
more quickly and clearly,- Hor' vs' it intended as a' substi¬ 
tute for the careful reading of the tables themseives. 

It IS intended only to be a brief discussion of those 
findings of the study which most impress us^ Since it 
is entirely possible that you might either arrive at 
different conclusions than we have arrived at or. might 
pick different topics to' emphasize, we strongly urge 
a careful study' of the tables. 

Certainly there is much d'etauled information of value 
in' the tables which we have chosen not to mention' in 
this analy si s. 


On the whole it. seems to say that ^larlboro' s. performance^ shortly 

after its introduction in three marketswas good* Its progress compares favor¬ 
ably tO' that of another new brand of filter-tips^ Winstons^ in these same mar¬ 
kets. In: general^ its percentage gains over a period of eight weeks are greater 
than those: which the Winston brand madb over the same period* 

While the number of people who know about Winston remained fairly 
constant, in the eight weeks between the two waves of interviews' done for thiS: 
study (it.^ of course^ is an older brands than J»iarlboro)> the percentage of those 
who had heardi of Marlboro increased in the three markets by five to eight per 
cent* The number of respondents try'ing Marilboros went up in the: three markets 
by an average' of 12 per cent while the: nimiber of those who had tried Winstons. 
irLcreased only 6 per cent over tils period.!. While the percentage of those who 
had tried I^krlboros^, and who. adopted it: as their regular brand both incre:ased 
slightly in two of three markets (Eouston and Philadelphia)j the pereenta-'g-e of 
regular smokers^ of Wlnsto:ns dropped, in these two markets:. 

Thus:^ were, we to predict the performance of the two. brands of 
cigarettes on the basis of percentage: gains alone,, the. indications would be that, 
were this rate of gain to continue,: Iferlboro might be expected to pass Winston,. 
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li 

I 


I 

I 


A fxirther look li; ike figures^ or a look at them from a different 
point, of vlev^ Indicates^ however, that whiile Marlboro’s, performance Is good',, 
it. must be looked at more in the light of shortening Winston's inlti.al lead, 
rather than passing it.* For while: it might be reasonable: to expect that, after 
a further period of time, the same nuanber of people might, know about Marlboro as 
know about Winston, and that equal percentages of those who: knew about the two 
brands would try them,; in: none of these markets was Marlboro converting' its 
’’triers” to regular smokers at as high a rate as Winston was.* Four to seven per 
cent of those who had tried Jferlhoro reported it as their regular brand while 
comparable' figures for Winston were anywhere from 7 to 12 per cent. 

Both of these analyses of Marlboroi's: performance in: conparison to 
Winston are made,; however, on the figures at their face value. The factors of 
difference in weight of promotion,, length of time o:n the: narket, loyalty to brands' 
produced by the same manufacturer,, if they could be aceura'tely measured, might 
well put a. different light on I'ferlb:o:rO'’s. performance rating.. 

Kor can Marlboro's perfo-rmance: in these three markets be: projected.; to a 


rating of its. probable performance in, the; country as a wholes For re 3 pondent.s in 
■Uiree large, urban marke.ts cannot be considered typical or rep.resentati'y^e of the 
country as a. whole* 


With these considerations in mind, there: is nonetheless a pattern^ of 
consistency in the' results; from two waves of interviewing end. in all three markets 
which voudd indicate that. Marlboros were winning a plane; for themselveS' in thS' 
filter-tip. market.. Although, in no. case did, it rate as' w.ell as' V/instons, the Im- 
provenant in its rating in the eight weeks between the; first and second waves of 
interviewing would indicate th3..t time was in ItS' favor* 1001^51.381 


The characterlsties of tbe people who were trying; and smoking: the two 
brands seem to be pretty much the same, more of those in the higher economic levels, 
a few more of the l8-3^ age group than among those 35 or over and only slightly 
more women than men. This last figure is in signiificant contrast to whnt has been 
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the usual previous^ pattern lor other filter-tip hrands* The older brands of 
filter-tips have: generally been much more popular with women than with men% And 
again in this study nearly twice as many women smokers as male smokers' said they 
usually smoked, a filter-tip brand,* But while this may mean that I&rlboro and 
Winston have a, much stronger male appeal than other brands, it may on the other 
hand’ only be indicative of a new trend to filter-tips on the part of men, a trend 
which these two brands (and Old' Gold filters.) may have initiated'* We say this 
may be a trend because,with the exception of the Herbert Tareyton brand, filter- 
tip. cigarette brands; were at the time of interviewing being: tried (as opposed to 
smoked regularly) by equal r rcentages of men and women smokersi and in the ease 
of Old Gold filters,; l6 per e . of the men and only 9 cent of the women said 
they had tried them in the las^ six months* 

Winston,^s leadi over tiarlboro may be partly accounted for by the fact 
that regular smokers, of another brand put cut by any part:icxLLar manufaeturer are 
more: inclined to tiy a: filter-tip brand put out by the same cocqjany than: are 
smokers of other brands'., This is of course particularly true if the filter-tip 
brand has the: same name' as the: non-filter brand. Half of the non-filter Old’ Gold 
smokers we inteir/iewed had tried the Old Gold filters and 6^ of the Herbert 
Tareytcn non-filter smokers had tried. Herbert Tareyton filters. Thus Winston, 
having the advantage of a larger pool of Gamel smokers to draw on than Tferlboro 
does of Phixip i5oms smokers,; may have had an init:ial. advantage which has' 
nothing to do with product: or proiiiot:io:n. 

This does not. account however for the fac:t that. xVaj'lboro was not 
converting '"triers''^ into: regular smokers at as high a rate as was Winston in these 
marketSr nor does a cor^arison of the reasons regular smokers of the two. brands 
give for smGklng;^ Mildness:, taste and ease of draw rated high with sinokers' of 
these brands and^as. a matter of fact, with smokers of other filter-tip braiids:^,: 
Winston did rate higher on. strength than did Iferlboro* The' chief difference 
between Marlboro and other brands of filter-tip:s, however,, was the fact that 
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l8 per cent said they smo'icd Marlboro because of the package. While this clearly 
represents an advantage: which Marlboro has' over other brands^, it. may also in¬ 
dicate a weakness.' The fact that as high ai percentage of people^ who are pre- 
sumably biuying cig:aret.tes, not packsgeSj say they buy Marlborcs because of the 
p:ackage might: indicate that^ although they do not consider the product itself 
inferior to other brands^ on the other handy these people are not smoking it 
because they consider the qualities of the prodnct itself greatly sxg>e:rior to 
corpeting brands'. 

There: was also some question of whether a cigarette packed in a box^ 
and called Marlboro^: might give the impression of a premim priced cigarette* We 
therefore explored the que:stion of whether the popular'pric:ed message was getting 
across among, all respondents who had' heard of the new Marlboro* The answers to 
this question on the first wave of interviewing: indicated that^ although better 
than half of those who: hadi heard of the brand had no knowledge of whether the 
brand was popularly priced or not^ some ih per cent did feel that it was more 
expensive than ^Winstons; or Viceroys.^ Ini order to get some picture of whether 
this was an abnormally high percentage or not^, we asked this sac^ question about 
Winston in tvoi cities on' the second wave. A c omp arison of the answers to these 
two questions would indicate that those who have heard, of ^kLrlbo^osJ particularly 
those w'ho have tried them but do not bu^^ them regularly^ are more: inclined to say 
they are more expensive than ”Qld Gold Filters or Viceroys” than are those who 
have tried V7instons^: 26' per cenit of the ■’triers” rated i'^nlb:orO' as^ more expensive 
'while only it per cent' of the ”tri,er3” of^ Winston rated it as more expensive. 
Comparative PeS'UltS: of^ Inter^^rLewlng in. Stores and by Telep'h.:Q:n e 

Since: somewhat leas Phan half of the public eighteen years and over are 
regular smokerS' of cigarettes^ the usual tec'hni^que of interviewing all respondents 
in their homes becomes somewhat expensive when we are Interested in interviewing 
smokers only^ especially when the demands: of a particular stuidy do not necessitate 
a ssji^jle which is projeetible to the smoking population as a whole:.. On certain of 
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the studies' we have made previousdy on Irlarlboro and other Philip Morris brands', 
we have felt that a sample: of Interviews with purehasers of cigarettes' in reta^il 
outlets was suifficient for our purpose- 

Interviewing by telephone also offers a eonparatlvely eGonomical 
method of reaching smokers, andi can he used when the questionnaire is fairly 
limited in scope and when, nothing; actually has to he: shown to respondents. As' a 
check on the comparative results of the two methods we' interviewed a groip of 
respondents in stores in Los Angeles at the same time we conducted the first wave 
telephone Interviews, in Los Angeles. 

Previous experience with telephone Interviews had indicated that while' 
respondents gave the same answers over the telephone as. they did when interviewed 
in person, their answers,particularly to "why" que:stions, were somewhat les:s full.. 
Although the rank order of answers' tend to be the same,, the frequency with which: 
any particular item is volunteered tends, to be lower when interviewing over the' 
phone rather than in. person. 

The breakdown by sex. and age of the smokers in the two sajples was 
closely matched,although there were a few more women smokers in the telephone 
sample. More of the smokers interviewed in stores, were filter tip. smokers and as. 
a corollary'' more of them: were I^larlboro smokers and smokers, of other new brands,, 
and more' of them were triers' of the: various brands of filter tips. This could be 
because a certain percentage of those interviewed over the telephone: do not piur- 
chase their o’^n cigarettes, or are less inclined to buy by the p:ack or are les;s 
exposed toi the store promotion for new brands.. 

This difference does: not, however,, carry over into; their attitudes, 
toward the brandls.. Those interviewed on the telephone were less' inclined tO' 
give spec'ific reasons for or against a brand,, but the rank order of the specific 
reasons they did give was little different from the compeirative: tabulations of the 
interviews made In stores. 
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In presenting t-iest;: conclusions- we sliould' point out,, thou^,- tkat 
either of these technlq^ues may result in' bias* It may be: thiat. the congparablllty 
in answers- is. the: result of the fact that: the bias in both: groups^ of interviews 
tends in the same direetlon* Reither of these two methods can offer the sane 
assurance of reliability as a cross section of the population interviewed at 
home and selected without the possible bias' of interviewing telephone subscribers 
only or only those who buy their cigarettes: in person end in stores:* 
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:in Houston 


March 193 ^ 


r. 

t 


i* .This is (name) from the' research firm of 
__E lmn ^Hppe3:% We tre doing a survey among 
cigarette smokers;.. Do you^ happen to; smoke 
cigarettes?-'c S-f sno aLOl ' eno/r 






No or don't know. 


-i (ASK 
2 (SKIP TO'10) 


r _2a., About how ma^ cigarettes a' day' do you 


r 

rti7 

f 

r 

r 

I 

f 

I 

I 

I 

I 

i 

i 

i 

L 

L 

L 

I 


usiiftl ly smoke? 
6 or less' 

7 - 15 ; 

16-25 
26-35 


10-1— 36-i^5~ • 

3 56 or more 

if Don't know 




10-5 

_6 

7 

^8 


h* Vhat brand of cigarettes do: you usually 

■l^v C'ftmnV.pk?: s?;'0£i il' ^cLiJv'ir:;. 


—': Non-f liter 5~ -:---^— 

^ “ --^2 OHOcu^tAi-i Q2ZK7 _ 

« Chesterfield^ 

;o*' ti Herbert ^^eytonj(no:n^fliter 

-aex oi i'i:!. 

Oldi Gold (non-f liter^vj 

Pall Mall _ 

Philip Morris 

■ Other (non-filter) _ 

No regular brandl _ 


to: 4): 


Filters 

Herbert Tareyton (filter)' 
Kent 

L Sc M; " 

Marlboro 

_Old Gold (filter) " 

Pariiiament _ 

'Viceroy' v-^’; ’-o 

Winston 
Other (filter). 

. Filter but _nq_regular brandy 


IP- 


(lASK 

’ 3 ) 


(SKIP 
TO: 1+b) 


3a. About hew. long have you heen smoking 
(brand): regular 1^'?; 

Less’thani 2 weeks: 

• 2. Veeks" - ■ 1 month 
. months: 

ci::9ii. o2^ '-- ha' nionths .•• 3 


If months, or more: 
Don''t know- 


13-1 

_^2 

3 

“4 

__5- 

6 


b. What brand did you scKjke; most often before 
:■ (brand)! 7: i' 


Non-filters . 

'jj*7 jy Camel ^.. r-u'c. 

-^, Chesterfield " 


14- 


Herbert: Tareyton (nonrfilter 
Lucky. Strike •'•■- • - ^ 

Old Gold (non-filter) 

PaU >fedl. “ 

Philip, Morris: ^ ^ _ 

Other (non-filter). _ 

No regular hrand -.--r.-. . . •_ 


1 

_2 

3^ 

"5 


F'ilters . 

_Herber t, Tar eyto:n. (filter) 

Kent ~ ~ 

_L &: NI___ 

Maribo:ro 

Old Gold (filter) 
Parllanent. 3 '- ’-V _ 

_Viceroy . li: 

Winston 
Other (filter) 

None or don't: know 


15 -i 
^_2 

_3' 

“6 

7 


3c. What other brands of filter tip 
cigarettes do you remember having 
smoked during the past six months or 
year? Any others? 




Herbert'Thfeyton (filter) 
Kent - " "^ ^ ■ "■ ■'_ 

,,L St M,, _ 

‘ Marlboro -— 

Old Gold (filter), •-^r-r 

Parliament_ no 

.Viceroy ' • • ,1^ 

Winston-- 

' Other (filter): t ji’L-tH. ^ 
None or don't - know 


16 . 


di" Why do you smoke • (brand In 2b): - now 

* -.rather tham some other filter brand? 

....^ 


Jj'i?*) 
Xi > 




- 17 - 


18 - 




(iSKli 
> TO 
5) 


Don't know_ 18 -Y 

4ai.. Have' you ever smoked any filter t:lp 
cigarettes-?; 


Yes! 

,..No — 


know. 


_jL9-l (A£K b): 

(SKIP TO 5) 


-- 2 


b;. What brands of filter tip cigarettes do 
''-you: remember having; smoked during' the 
past .six months or ye:ar?: Any others?; 

Herbert Tareyton (filter) _20-1 


Kent 
L:& M 
Marlfboro; 

Old Gold (filter) 

Parliaioent 

Viceroy. 

Winston ■ '■ 

Other' 

None or dton't know 


5^ 

~6 

”7 

"9 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkGOOO 
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Can you think of a^ filter tip ciigarettes: on the market that are faii'ly nev--oneB 
that lmve~'Been~Qn the'mrket'las's thah"a 'ye^ 7 ~"^^ others?~ 


i 


sni:a:t 


a*: 

fTorv^rr-—r 

- Herbert Tareytor; 
t Marihoro 2 


^—Old: Gold 

Winston 

r 

^>-<!rther 




■' 3:1 


_ 5 


■-/'roH: 


'" {ask b) 


J^fone^ or dbn H know 


(skip to 6?) 

i^6 (SKIP TO 6)' 


■ bv ^ 


n\ 


None 
at all 

j£22-i 

_ia3-i 

2!+i-l 

a'''Z 23:-l 

T_ 

6 


.. Less 
t hfi. n o ne 
pack 


1-2 

packs 

r 3 

_^3: 


.‘jiv.,:iii cj.. 6 .or 

3^3 jnore 
packs packs 

V-- ::r:' -r 5''. 

•- 4 = "-■■ 




Don 
kno^ 

6 

_6 

-f 


'10: o< 
d*fiGG: 




U - ^ vd:- ly;.■;•■> irc."> 'io. } ■ ’vI.Le:^cu'i;ov. oh ":o: sA»r:> ,,g ^ 

"bl' How manyi (each brand. named)' filter cigarettes^ if any^ have you, smoked? (RECORD ABOVE) 




.' '.IF WmSTOri >£]NTIQNED : (questions 2b, 3b, 3c, 

: ■ ' 4 b OR 5a) SKI? to: MSTRUCTIOK; BEFORE I 
-QUESTION 7 ; . 

P WINSTON ^ MENTIONED AT ALL, ASK 6 [ ILL- 

6a. Hiere^s a new filter tip cigarette on the 
-Tlnarket called TTinston. Have you heard of 
it by any chance? 

Yes _ 26 - 1 .(ASK b ): 

‘No or don’t know 2 '(SKIP TO' INSTRUC- 

TiON before; 7 ) 

]; b. Have: you smoked any of them? (if "y®s'") 

! About how many ?: i 


None at all. 

Less than one: pack 
1 to less than 
3 packs 

3 to less than 
. 6 packs 
6 or more packs' 
Don’t know 


_27-l 

2 : 


IF MARLBORO: MENTI'OrED: (:QUEST.I0NS: 2b . 3b« 3c 
• 4b OR: 5a) SK^'tOi 6 

IF MARLBORO: NOT MSNTI0IO5 AT ALL, ASK 7 , 

7 a. (a, Ahothe'r), new filter cigarette on the 
market is the Marlboro filter tip:.: Have 
you heard of it by any chance?' j 

::7 Yes Lcni; :-iv-.f:(ASK b) 

No or don’t, know ; - 2 (SKT?'TO lO) 

I 

;-b. Have you smoked any of them? (li 'Ves" ) 

' * 3^1:0 ut how •many? ' - i--" ' 


_29-l 

' '^2 




-None at aid 

. Les:s than one pack 

. “1 to less than' 

3 packs _ 

^ to less thani ^ ! 

/ ~ 6 packs ^4 j 

6 or more packs; _5 ! 

Don’t know 6 

8. To: youT' kiiovledge> do' these: new, Marlboros 
sell, for more than Winstons: or Viceroys, 
the same:, , or less ? 

More expensive 30-1 

Samp price ^2 

Less 3 

Don I* t knoW' 4 


filF HAS TRIED' MARLBORO BUT' USUALIY: SMOKES 
rOTHER BRAIJD ASK 9;' OTHERWISE^ ^'S,KIP TO 10 

9* -^^ter trying Marlboro:sJ why was it you 
~j _didni’t continue to smoke them as your 


i regular brand? 

> a 


('lelll .l-ncn); t:a:f:*G 
liat-ac ’inXtf^uT c-I 


r 




2 iRi 


) 


c'ro-T-'ii . 
Don’t, know 


31 - 

32- 

32-Y 


lOa:,'Do you or any member of your family 
have a car?: 


Yes 

No 


-33-1 (ASKb) 

■ 2 (SKI? to: 11 ) 


b'.. Did you'buy it: new. or used? (Lateist 
* -year model If has; more than one ) 


New 
-‘-Used 
^ Don’t know 


■ 34-1 

2 


11. What is the occupation of: the headi of 
the household?' j ,, 


35 - 

36 - 


12 


(write in) 

• 1 - ■ 

Nowi for tabulating purposes, i:vondeir 5,1; 

-you would: mind telling me whether you 

-are over 35 or under 35?' 


3:5 or over 
Undfer 35 
Refused 


— 37-1 

;_ _2 

■_ 3 


i 

I 

r 

r 

I 

I 

i 

I 

L 

L 

I 

|i 

I 

L 

L 


NAf-E OF RES.F0NT)E:JT' 
ADDRESS - 

phone’ 


Sex 

_NIale 

Female 


2 MT. INITIAU 




Source: https://www.industrydocuments.ucsf.edu/docs/nth'kpOOO, 
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■jOB:., NO. CUZ-II Nimber 


■ ;: 0 ' 


a^.c* a'. ■ o 

.-r, Houston 


'/^2\ Id cro:*: r'^D 

-..p-- O'V- May 19yi ■:^I- 


This Is (name:)! from the research firm 
of i:inio.Eoper ..._We:’xe^.dDlng; a surYey>_among__|. 
cigarette smokers. Do you happen to 
smoke ' cigarettesi ^ ^^^ 




-l U'SK 2)--^ 

2 ISCLP TO -iO) 


IlD 


r 


r 

t 

r 

I 

f 


No 'or-don't'know"*"_ 

d - ' e ^ ^ S; i*.e^ 

?a. About*^ow manjT c ig$xette s "a day dO"you: 

UBim l'ly smoke?; _C._ 

6 or _ 1^8 s ", 10-1_ 3^^'5_^ I'O-^ 

7-15 ; _2 ‘46-55* 6 

16-25 ’ 3 56'or more 7 

2^-35 ^ Don't know,_8 

'V^t 'Sfahd’ of ' cl garette s do" yoh' usily 


Non 


"-Mt, 


i Xi.i^-1 Au'Uu i-U^' Ctfu"! 

,3tIVh3IfI0 ;^: }{8A 5521^ 


Camel; aisv ycV ,.^c*.fod'l^a!i^ r,:'; 11-1 
Chesterfield - 3:'fc-re ol sLr'ii " 2 

Herbert Tareytoni (non-filter ) ~3 
, Lucky Strike ~4 

Old Goldi (non^filter): 5 

^Pall Hall. 6' 

Philip Morris, ^7' 

"Other (non-filter)'. 8 '. 

No regular brand ^9' 

Filters 

Herbert Tareyton (filter) _^-1 

'.-Kent wo-iA 2'. 

L &. ^ __3 

' Marlboro. ^ ^ ’’ ~' ~4 

' Oldi Gold (filter)^ ;_5 

_ Parliament ^ ^ ,- _ 6 

■'Viceroy ‘ ' T 

Winston 8 


nA. 

^(SKIP 

TO't) 


Other (filter) " "— 

Filter but no regular brand 

.12is....if), ■::r v^va' J.i T 


(ASK 

: 3 ) 


__(f (SKIP 
TO hb) 




About hov'iong have you been, smoking 
(brand)' regularly,? v 


■.^ss than 2 ; wks. 
2 : wkSi. - 1 mo . 

I . - 2 “: mos.'--' 


_i3rl- - 24 h^. moa . 

“—2 " 4j moB. or more 


_k 
5: 

“6 

b.,, What, braind did you smoke must, often.before 
(brand!): ?, 


^ 3 -^Don't know 


Non-filters 
Camel - 


Chesterfield 


Herbert, T&reyton. (non-filter^ 
Lucky Strike ' r I'^v.c rrc 

Old Gold! (non-filter): 

Pall Mall _ 

Philip Morris '_ 

Other (non-filter) _ 

No regular brand. 

FlilterE _ 

Herbert Tarejrton (filter): _ 

Kent f'-'I' 

L & Ml **"" '_ 

Marlboro 


.^14-1 
2 
3! 


151 


Old Gold (filter) 

—Parliament_ 

Viceroy 

-Mtoston.. ^-ATTr^I .r/I, 
Other (filter): 

None or don't know 


5 

1*6 - ' 


3:c. What other brands; of filter tip 

cigarettes do you'remer.ber'having ' 
smoked during;thei past six:months' or 
year? Any others? 

Herbert, Tareyton .(.filter) . _ 16-1^-. 

Kent, 1 _2 


L & M _ 

t, '' ' . 

Marlboro !: --_ 

Old Gold (filter) 
Parliament 

->r p 

. Viceroy _;:4( — 

Winston. " 


3 


~“5 
- 6 






mother (filter) iu 


■•TO 




-.,TnT9: oH. . S 


; ^..None or do:rLi*t faiow, ^I. 

(: :^h0'i2s: ■. 

i d. Why do you smoke (brand in! 2b)' ’uow,^:^;^ 

i rather thain some: other filter brand,?. 


-h* no evr-tsalc alt 'leti:?; vm 3 .a' 

In3 -:f nG3.": . no..ic?n^V. .neii.!;:*" 


^0 47 - 


C'di :^2A} i-oS^ 

.otii2;ri ot _ 

(:r iHS'fHi ;k)T!T 

£ 1 ) Id 


:iT ls8: 


O’H b-tT'.aia- ^(SKIP' 
'TO 

5 ) 


Don't know. 


18 -Y 


4a. 


Have you; ever^ smoked, any filter tip 
cigarettes? . .,. .... 

Yes _^ 19-1 (A'^: V) - 

No " :'i, C. ‘V. 2"i' OrtC:"..".i.VM 

Don '1 


Don't: know __3^ (SKIP^Tp 5)^_ 


b. 


What'brands of' fliltB:r‘tip cigare:tte:s do 
you remember tiavimg smoked during: the' 
past six mo.nthsi or year? Any others? 

Herbert Tareyton (filter): _20-1 , 

'Kent • . ■:- . g ‘"y . 

L,& Ml ’ '3 '■ 


Marlboro''"— 

Old Gold, (filter); .. 
Parliament 

Viceroy - 

Winston ^ 

Other - 

None or don't know 


'7 

□B: 

9; 




Source: https://www.industrydoc ments.ucsf.edu/docs/nthk0000 


1001751389 
















5a> Can you think of any filter tip cignrettea. on the market that, are fairly nev-*oneB that 


. ^have been jon^ the, mark et le ss „than:_a, yearT_,Any_ptheref 

':.:xcrZf: Vc srrjnTci :.cZ \ 
oh 

; no ah.tnon: xite' .-ajcij gni-L-'h ' j ^ 

■ ■■’■;, ; ••■■• ■ -rsnencrc ' ‘None than 

^ ' ■ ■-- "^ ■■ . at all pa' 

Herbert Jtexeyton'’ 21-llj*''^ n 22-1 


Herbert. Jtexeyt on 
MarXboro' 

Old. Gold: 

Vlnston 


Other 

None-or don^t knov*" 


L-1 ■ |-'T: 

! .. . ane)i!' 

—?■ ' i 

, Xask 

I uiodxaf'M' 
i'; .bi'oD'bXO' 
Ji .-.‘?3rs tins'? 

_5 CSKIP TO: 6l) 
6 CSKIP T0,6).. 


(None than one 1-2 
at all pack packs 

X22-1 „_3- 


(I gg:-x 
' 23-1 


f 25-1 


2XuT 

• ■ ' . ~ • ■■ 

or - — 

3 - 5 . •. 5 ttore p on ’ t ^ 
packS : packs knov 
4 J by 


'. b^, How many (each brand named)' filter cigarettes, if any, have you smoked? . (RECG31 DlAB0VE):I 

IF WINSTON MENTIOItED: (QUESTIONS 213',: 3b , 3c , I | IF' HAS TRIED MAIMCIRO' BUT USUALLY SMOKES' , 

4b or 5a) SKIP TO'INSTRUCTION BEFORE' i OTHER BRAtiD ' ASK 9| OTHERWIiSE, SKIP TO 10 , 

QUESTION:?.'^- a>: ei-^Oioa i.'.ov oh: \'iV: .i> | II. * 

. ^ i'EP*' ' 9* After trying Marlboros, why was it you 

IF WINSTON NCfT 'hiik^TlONED' AT' ALL.,: ASK 6 I didn’t continue to Bmoke themi as your ' | 

regular'.brand? -~ncnj : :o:;',pn3r' jn-orr^-H 


6 a,. There's a nev filter tip cigarette on the 
marl^t called, Winston. Ea^re you heard of 
, - it by any chance? 

. Test ' _26^1 (^K ”b”) 

Ho or don't know _2(SKIP TO INBTRUC- 

j TIiON BEFORE 7): 

bi/Eare you' smoked any of them? (if ^yes'') 
01 About how many? 

' ' None at all 27-1 

i ”— 

Less than! one pack _2 

1 ^to lesa: than 

13: packs ^3 

3 ito less' than 

'6 packs; *.. ■■, : _4 

6 or more ’ packs; 5 

Bon't kncv - 6 ^ . - 

IF HARLSCRQ: MENTIONED i (QUESTIONS 2b;, ’3b, 3c, 
4b GR 5a) SKIP T0'b....._ ^..v 

IF MARLBORO I NOT. MENTIONED: AT. ALL, ASK 7 

7a. (A, Another): nw filter'cligarette on the 
^ket is the Marlboro filter tlp'._ Have 
"^you heard of it by any chance? ' -■"* ■ * - 

rTes ; 5 v^i TO : 28^1 (lASK "b"): 

lo or don't, know 2(SKIP TO 10) 

y.'.' ... ,. 

b., Have'you-smoked any of them?: (If ’^yea") 

About bow many? w* r - 

_ M jc a 

None at all 29-21 ^ 

li^B^^Ihan' one pack • r, r ;: 2 .oO MO 

1 to less than vTni_:T;=‘: 

.3"packfl ^3 

3 -to less than -'y -^^Z 

, 6 packs 4 ' - 

6 'or more'packs. 5 --dw.O. 

Don't know. -fnyrjii.^ _ ^ .- .a-c',: 

8 . To your knowledge^, do; these: nev Marlboros 
sell for more than Winstons, or Viceroys, 
the same :, or less? 

More expensive 30^1' 

Same price 2 

Less 3 

Don't knowi 4 


regular brand? 

■' (^rn: V . 


(usilil-nor:): tloO hlO 
XlaM: IIsH 
■ e.Mic2i 
(■■iGj-iit-no/r): 

32. 


!!-_ _ Don't know ^ 32-Y 

li- - ll' 

iOa.iNov, I 'd like tO' ask a couple: of queBtlonsl; 
vhiich have nothing to do with; the survey; 
'they are Just for tabulating, purposes. 

Do you or any member of your family, have 1- 
a car?: — • ^ , 

», pi 

Yes _33-i Cask %’"): I 

, . . No-: . ^ , __ 2 (SKIP TO ll)r 

. b.Dld you buy It nev or xised? (Latest t 

year model if has'more than one) L 

New "•:134-1 *- , 

Used , r u _2 . . ./r , - , . . ll 

- Don't kn'ov. 3-'--. — ^ 

. --- .. ..cry r - .3;fv, S 

11. What is . the oc citation of the head' of - I 
the household? ' L 

r::/rv- eJjorus £:nx.i.d',c 

yJ^235y._ i.' ■ 


(write In) 


OTrdX 


12:. I wonder if you would mind telling me 
vhethe:r_you are over 3:5 or under 35? , 

35 or over ■ ■■:::) rldO' 

Under 35 _2 ll-h iii.q 

Refused _^3' : :'iv^, : dii 

Sex __ ' 

Male _ 38-1 ' 

Tenale 2 ci-:« r. 

NAME' OF RESPONDENT 
._ 

AD DRE S S f't 1 .V 


tT-TTirf '■ijaaLC/^Ta-, 


Lit) ;:o.^ 


INT. INITIALS 


1 0_ vrca:i ^ *;iot id cno^I 

Source: https://\A/ww.industrydocuments.ucsf.edu/docs/nthkGppO .' 
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'JOB NO. 8 ^**H Numlier -.\; r 

TT TafiS Is (name) ~ from the: research fl^ 
of Elmo I Roper, We’re doing a survey among 
"dlgarette smokers'~I)o‘you*liappen to smoke 
r=.i;-_clgarettes?;^-,- . sue .vau tj.ic;; 

Yea grl r .: :^; il^ST-l fASK S ): Ji2_£2 

3 , No or don’t knov 2 : (SKIP TO:10) 

2a* Atout hov many cigarettes a_ day do youi 
V,—nsually smoke? ' - ' ‘- 

s 6 or leas 'lO-l — 36 -U 5 - 10 ^ 5 '- 

' ®—^ 7-15 - .- -g -_46-55 — ~ - 6 - 

16-25 3 56 or more _ 7 

' 26-35 4 Boni't knov: t t 

What brand of cigarettes do you usually, . 
smoke?; * * - ’ 

■; ai Non-f liters . 

01 OOamel ,ll'-l. : . ' 
; Chest erf le Id - 2\ _ 

• ■^•kerbert Tareytoni (hon-f 1 Iter) ' 3 

^‘^’t liicky Strike ^ ^ (SKIP 

Old Gold (non^fliter)! " 5 TO U)' 

Pall Mall _ 6 

._rc ■ . Philip Horriis. _7 

Other (non-filter)! ~ 6 ^ 

.7::^, No regular brand _9 

Filters - ' 

Herbert Tdreyton: (filter)! 12-1 i 

' _Kent, ■ • - 2 ! 

L &:M!._ 3 

Marlboro h [^ (ASK 

' Old Gold (filter)' - _5 | 

Parliament, . 6 ! 

-- viceroy •^1 

Winston ' 6 

Other (filter) _^ 

Filter but no^ regular brand 0(SKIP 

■ ■■' , ;: .;. '. TO'Ub) 

3a. About hov long: have: you' been smoking ; 
(brand) regularly? ' 

Less than 2 vks. 13-1 2^; - 4^ mos. 4' 

2 vks. - 1 moi, ~ _ 2 4-^: mosi, or more' 5 

1 - 2:^ nos* — __^3 Don’t, know . 6 

b. What brand! did you smoke mos^ often before 
(b rand) ? : 

' . ?TQ:n-filte rB • 

Camel l4-l 

Chesterfleldi 2 

Herbert Tareyton (non-fliterj 3; 

Lucky Strike ^ 4 

. Old Gold (non-filter.) ' ' • 5 

Pail! Mail .- 6! 

Philip Morris ' ' 7 

Other (non-filter) 8 ' 

No regular brand 9 ■ 

• 1 ■ Flit era , . '1— ; 

Herbert Tareyton (filter)i _!.^5“1 

Kent 2 

L & M' 3 ’ 

_Marlboroi-,__4 

Oldi Gold (filter)! 9 

-Parliament - 6 

Viceroy J 

— Win'ston,- 8 i 

Other (filter)! 'i/u";:'! 9 i 

None or'don’t know 0 ! 


Philadelphia' i' •: : . June; 1955 
7 What other'brands, of' fiilte:r tip 
cigarettes do you: remember having: 
smoked during the past six months or 
year? Any others? 

Herbert Tareyton (filter) _I 6 -I 

Kent: ^ -'2 

L & M, ‘ . 3 

' ’ Marlboro ^ . , 4- 

Old Gold! (f:tlteT)! ‘' "_^5 

Parliament _ _6 

.-^ 0 : Viceroy_ - ‘7 

(8 0: Winston . . ’HZ!? 

. , Other (filter)' . , - ♦ 9 

——-None: or don’'t, know ■— -Q g 

d.’ Why do you Bmo.he (brand in gb) now 
; rather than, some other filter brand?; 


d ir::v . 


18- I (SKIP 
> TO 
5) 


‘ i-__ Don’t knov,_ 

4a. Have you. ever smoked' any filter tip 
■--.cigarettes?; 


19-1 (ask b) 


No 

Don’t, know 


(SKIP TO: 5) 


Wbat brands of filter tip cigarettes do 
you remember having; smoked during: the 
■ past, six months or. year?; Any o:thers?! 

Herbert Tareyton (filter) 1 20^1 

Kent 2 

L &, M . ~ 3 

Harlboro' ' “ 4: 

Old Gold (filter;)! 5 

Parliament 6 

Viceroy 7 

'■'-Winston ” ' 8 

_Other ^ 9 

None or don’t know 0 


Source: https://www.industrydocuments.ucsf.edu/docs/nthk0000 
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5a. Can you think of: any filter tip cigarettes on the market that are fairly rLev--ones; that 
— - have .heen -on^ the. market leaa .than a year? . Any others? ; —T. -T 

ro: Xx3 ccficf: onJ'i i 9:{i!rT“"* '■'• Lesa .' ^ ^ 'or 


i:C« Xx3 onJ'i bt-'Aza:^ 

, _ ?a7::3r:Jo: v^'xA 

' ■■ ^ 'a. ' 


Eerbe^. Tareyton 
Marlboro 

Old Gold , ■ 

V . . (to; 

Winston 

Other 

None "or doni’t knov^ 


: :in ; -.vriija ^i: . 

’■-■!■ ■ • Les& 

Rone than one 
at all pack 


_ai-i 
_ 2 

V “3:- 


.(ASK b) 

biO 

•;mS 


5 ,{SKIP TO 6? ) 
"6 jsKIP. TO 6)' 


_^ 22-1 ' 

4 i..... 3 : ■' -■•4 ' 

5 

_23-l^ 



_^241-1 

_ 2 _^3_ 

■ _5 

_£25-1- 

_ 2 /"tv 3 ■ 

_5: :‘-,' 

V 

ozl.'I ■:o' -ic 

^R!.: 

0 

j 'iiGU: . . ^ 



■Tik„Bow many (eacri,brand’ nkmed) filter cigarettes, if ai^, liave you snoked? (ffiCORD ABCfC 


■: IF MIKSTON KHWIOIED ('QOESTIOSS'2b,, 3b, 3C, 4b 
wosOR' 5a)' SKIP'.Tp' UiSTEUCTION BEFORE. QUESTION 7 
t'-ir WTOCTpN'KOTlsMIONED A'r ALL, , ASK 6 | 

6a. Tbere's a new filter tip cigarette oh the 
• market called Winston,.. Have you heard! of 
: 'It by any chance? j. ^ 

Yes ^ ^ 26-1 (ASK b)' I 

-‘r^' V " • JJo: or don't, know 2: (^KIP TO INSTHUC- 

‘ ;.t' < . TION BEFORE 7), 

b. Have you smoked any of them? (:if "yes'')! 
j About how many? j 

i • , None: at ail \~c(ii __27-l j 

Less: than, one: pack ... 2 

1 to' less than' 3 packs 3 

3; to: less than 6 packs ~ ^ 

6 or more packs _5 

Don’t know _ 6 

IF MARLBORO MEimc:^: (QUESTIONS 2b, 3bx 3c,, 
4b OR! >a): SKLR T0“B 

IF MARLBORO: NOT MIDiTIONED AT ALL, ASK 7 
7a.. (:A, Another)! new filter cigarette on the; 
market is the:^?arlboro filter tip;. Have 
you heard of. it by any chance? 

■ --Yes _28-l. (ASK b)i 

'-■No or don’t know 2 (SKIP TO CiSTRUC- 

_ , - --TION BEFORE' 8b) 

^ ^ i . C1 ^ ^ - 

b.“Have you smoked any of them? (If "yes") • 
""■About: how many? i, 

--Rone at all 29-1 ■ 

Less than; one pack ^ ' 

1 to leiss than 3; packs _3 i 

0_to less: than 6: packs, ^ 

6 or more packs 5 

Do;ni’t know, G ! 

8a. To your knovlec3ge, do these new Marlboros 
sell fQ:r more than Old CJold Fliltere; or 
Viceroys;, the: same , or less ? I 

More expensive _^30-1 

Same price: 2 ] 

' ■ ' " Le s s ' _3 i 

Don.'t know 4 

IF 'FRIED: OR HEARDi QF'WMSTON ASK Sb, OTHER¬ 
WISE: SKIP TO INSTRUCTION, BEF0:RE QUESTION 9 
8b., To your knowledge,, do Winstons' sell for 
more than Old Gold Filters, or Viiceroys, 
the same ,: or le:68 ? { 

More expensive 30^5 Less, \ _7 

Same: price 6 Don’t know_8 


IF HAS trued: MARLBORO BUT USUALLY SMOKES 
OrpR! BRAND ASK 9 i OTHERW.I1SE, SKIP TO lO: 

9«'^ter trying Marlboros, why was It you 
. Jididh't continue to smoke them as your 
i. '^jregular brand? ^ 

It '' "j Li;"!: .f'L-.. ; 


' Don't kiiow^__32-^ 

lOa. Nov,,-I'd like to ask a; couple of questions 
which have nothing: t: 0 'do with the surveys 
they_are Just: for tabulating; purposes. I 

Do you o:r' any member of your family have 
! a car? I 

5'. Yes _3!3rl (ASK b) ^ 

_ No: _ 2 (skip to; llJ 

b. Did you buy it new or used? (Latest I 
year' modfel i:f has' more than one) 

New- 34 -.I I: 

Used ■ . 2 . ^ 

_■'■,'Doni't know, 3 ‘ 

.c I ;- - .* L I 

11, What is the' occupat:iion of the head of 
. the household? . » 


12 :, I wonder if you would mind telling me 
_ yhether you are over 35 or under 35? 

- 35; or' over _37-1 

- Undbr' 35 2 

- Refused 3 

Sex [ 

Male: ..,,,. 3 ^..'- ^ 

'Female '_ 2 

name of RESPOrJDENT 

ADDHESS^_ 

PHors: 

__JNT. INITIALS 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkQOOO 
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I 'OD NO. 848-II 

T. Thla Is I 


■ Kumi3e:r _ . 

from the research firm: 


r of ' Eliao Rope r . We’re dbing ; a' survey'among' “ 
clgareite... smoke r Su^ _JDa:;you -happen ha_ 


cxQtiS enor' 
••C.x Ils ib 


smoke cigarettes?; . • 

ree^: ,.5^9-1 Task 2). 

., Ho or dohH-^crr -* g ^BKIP'TO ID)- 

? {-• r 

Ahcnit-how many cigarettes aniay do you: 
usually smoke?; 

6 otJiesB _ 3645,_ 

7-15 ? 2 _*>6-55_ i),_6- :. 

16 - 25 ” ‘s'" "' ~3 56 or more ' __7' 

26-35 ; ^ Don't knov 8 


llh. What hrand of cigarettes do you usually 
* CSv'femokeT x/OT^. ^ H 


\r?Tg ;1 

Camel .: 

Chesterfield ’ . 2 

^^^rhert l^areyt on'"(non-filter) ; ^3 
•'^liucky Strike 

Old Goldi (nonrfilter): 5 : 

: Pall Mall 6 ; 

. , Philip Morris • _7 

:^'^her (non-filter); b 

WO regular brand 9 

filters 

• Herbert Ikreyton (filter): _12-1 

— ? 

l^bMarlbora' noL, a: 

'-'"md Gold' (filterj' 

• 'Parliament' - - ^ 6 ^ 

..Viceroy --ov^ic, '4 _ 1 _J 

Winston 8 : 


Other (filter) 

filter but no regular brand*" 


-V 

JD(SKIP 
TO: 4b) 


■"a* About how long have you been smoking 
(brand); regularly? - 

Less than 2 vks. 13'-1 2^, - 45-, mosi. 


Less than 2 vks. 

I vks. - 1 mo. 2 '~~4-| mos. or more^_5’ 

- 2^ mos. _3 Don't, know . _6 

What brand did you smoke most: often before 
(brand) ? - --- -.. *■* 

Non-filters 

.Camel l4-l. 

ChebLerfield 2' 

.Herbert laiieyton (non-filter) ; ~3 
lucky Str,ike ~ 4 

Old Gold! (non^filter)' . - 5 t r?- 

Pall.Mall ‘ 

Philip Morris ■ - ^ " Y 

Other (non-flite:r)^_ lov::: . 6 
No regular brand . 9 


Los Angeles . ..May 19^9 

.3d,* What other, brands of filter tip ^- 
cigarettes do you remember having; 
smoked' during the past six months or 
year? Any others? 

Herbert Ilareyton (filter) I 6 -I 


I Marlboro ^ ^ 4 

! Old Gold (filter): • • ^ 

PeLTliame nt ^ 

:;,; c 01 Viceroy_ ' - T 

< (S Of Winston von?! 

Other (filter); _ 9 

Tt Tailt'r t njiTL- j' »d^' Oe) • . J: 

__None or ' dOn * t knoV''__0 _ 

- d . 'Wiy do yoU' smoke ' • (brand In 2b) nov 
rather than some other filter brand? ^ 

L- X-r\. .7' . - - '"'I 

t'bi! no qih' TOilil wen e- s’ sur; . nu 

[ o xTiJsefti evi^H! .noi3::iW; tellno: ieji r. 

■ (d'>iLi^) f-d:;_ , ■ S£ - 

01 _ vcz:i' i'-no:: 'lo '■ 

(T (SKU 

iC'aob" li): lo: vnn nov ^^vjT , rpQ 

I ?v.Trx.T V:r::i: in or' t;y 


-Don't knov ' '~l 8-Y Jl 

4a'. Have: you ever smoked any fi:iter' tip 
cigarettes?: - •* 


■7 . . 19-1 (ask b) 


No 

Don't knov 


(SKIP TOI 5); 


b. What brands of filter'tip; cigarettes dO 
you' remember having smoked during the 
past six months or year? Any others? 


' Herbert: TIareyton: (filter) 
'Kent: ■ ■ - 

L &:M . I: 

Marlboro ‘ • ’ ' ' ^' 

Old Gold (filter): t. 

Parliament: 

Vlccroy__ ^ 

Winston ‘ 1: 7 ■': *■ 
Other_ j 

None or don't knov 


2_20^1 

2 

_3 

'~v 

5 

- 6 


Herbert Tareyton (filter): 
Kent. 

I, & M <; 

Marlboro ' — 

.Old Gold’ (filter)- 

Parliament 

jy'iceroy____ 

Winston 

"Oth^r’tf liter)- 

None or don:' t knov. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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Can'you'thixik of! ally filter tip cigarettes on the market that are'fairly new—ones; that — 
have been on the market‘less than a, year? Any others? ' 


i:?' ai^Taoin: xlS: .+eBa -eiJ"' hsjtcna 

. :. V.' 

I-dr" (■I 3 :rin) aouYj -^a:' -- - 

'*' ’ T-1 

Herbert Tareyton 21*1 

Marlboro: •_2; 

Old Goia ,(r9JXi^3 . r 

iSnston th 4 ^1: 


at all 


(ASK b): 


Other. 

• Hone or dOn * t know 


5 ($KI? TO 6? )' 
"6 (SKIP TO 6) j 


•1 

^_2 

•1' 

'_2 

-1. 

._2 

•1 

2 

V i 

8^ , , ^ 


& a 111 oh 
. - b. 

Sli’SM' 

■* 

V: crrS’,,10. 

‘ ^.*''5 


0 

-6: or 


: ,1-2 , 

3-5 ‘ 

more 

Don't 

packs:’ I 

jacks 

packs 

know 

3 ~ 

— a 

_ 5 



_4 

X_?' 


_l3 - . f 

_4 

5 

-6 j 


_4 

~ 5' 

6-- 

10' Oj 



V. “ 

\rJ. vT 'xicG. 

£ 

, _ 



■0 ■ (:-——' ^ oh lo: .r 

b> How many (eachi brand named)' filter cigarette8>; if any, have you smoked? (RECORD ABOVE') 



IF' WINSTON: MENTIOriED : (QUESTIONS 2b., 3bj 3c,4b 
OR 5a) SKIP TO MSTRUCTION BEFORE QUESTION 7 

IF WINSTON NOT MENTIONED AT Al^,, ASK 6 * j 

6a. There'S! a new filter tip cigarette on the 
market called Winston. Have you heard of 
It by any chance? j 

Yes _26-l (ASK b) [ 

No or don't: know _2(SKIP TO INSTRUC- 

_ V ? a- ’ ticn before 7) i 

■* i K \ ' . I 

.;bw Have you snKjkedl any' of them? (if "y^s'’) ; 
f;:- About how many? j 

;• None at all 27-1 j 

I Less thani onei pack. _2 

II to less than 3 packs _3 ^ 

i 3 to less than 6'packs ' 4 ' 

^6 or more packs -u ,_5' ' 

Don't know 6; " 

IF' MARLBOBO MEKTIQNED (QUESTIOKS. 2b, 3b, 3c,, 
lib OR 5a), SKIP TO b' 

IF' MARLBORO NOT MENTIONED AT ALL, ASK 7 

7a. (A, Another) nev filter cigarette oni the 
market' is the: Marlboro filter'tlp^ Have 
you heard of it by any, chance? 

Yes ’■■ ■'■ ■ ■■ _28-1I (ASK b)' "i 

Ho or don't kno w 2 (;SKIP TO INSTRUC- 
— TION: BEFORE 8b ): 

b. Have: you smoked any of them? (if "yes") 

^About how many?^ ■ 

-^None at all 2 9^1 j 

'—Less than one pack. ' 2 ' I 

T 1 to less than 3 'pecks _3 I 

6 3~ to less than 6i packs 4 . I 

6 or moi e p:acks 3 j 

Doni't know 6 I 

•• > ■ .-A 7 ’ * : i , ^ ■ - - ■ ■ I 

6a. T6 your knowledge, do these new Marlboros 
Sell' for more than Old CSold Filters or' 
Viceroys, the: same, or^ less ? i 

More expensive _ ^30-1 f 

Same price 2 

Less 3 ! 

Don * t know, ~t f 

IF TRIED or: HEARD: OF WINSTON ASK 8b:, OTHER* ' 

VISE'SKIP TO INSTRUCTION BEFORE QUESTION 9 

6b',, To your knowledge> do Winstons sell for 
more than Old Gold Filters or Vlceroysy 
the samej, or less?' 


IF' HAS' TRIED MARLBORO: BUT USUALLY SMDKES: ... 
OTHER BRAND ASK. 9ii OTHERWISE, SKIP TO 10: 

9 . After trying, Karlboros, why was it you 
-y-.p>.dldn'ti'continue to smoke them as your 
t'r'p'regular brand?; , ^ . 

i • CZm ' ^ 

• J Y • a.i'iTCM' ci'Itiil 


I j"'/?/;'!',.'!! ^ 

I ^_ Bonn know _2i!32-Y I: 

10a. NOW, I'd like to ask a coi^jle of question* 
}■ vhlchi have nothing: to do with the survey; | 
they are Just for tabxlLiatlhg purposes. 

Do you or any. member of your family have J 
a car? _ ® 


More expensive 
Same price 


Don't know’ 8' 


".Yes . . _33-1 (ASK b): 

, ; - No _^2 (SKIP TO 11) 

b.Dld you b\;y it new or used? (Latest 
year model if has more than one) 

-_New •• 0 _3^-1 

_^fiUsed - _2 \, “ r 

___ Don't knoW' ' 3 .. -^ 

11. What' is the occupation of the headi of 
the household? 

a': ?::'*";- 


^ err--ortl 

'' " ' In')! 'll a 

12. I wonder if you'would, mind telling me 
whether you. axe over 35 or under 35? 

35Xor'over _^37-1 'r-::,:0' 

Under'35 _2 ' cH 

Re fused! _^3' -- . - j 

S6x ■■ : ' ■: : 

Male _ 36-1 

Female .2 '■ ■' 


NAME OF' RE'SP0:NDENT _ 

ADDRESS - 

PHONE -- 

INT. INITIALSI 


Source: https://www.industrydocuments.ucsf.edu/docs/nthk00.00 
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^■V\ '-I 


JTO KOt 848 Kmaiber 


r 

r 

r 

r 

I- 

T 


I*a fraa the researcli fira' oX Elmo Roper. He*re 
doing a Bvrvey ajnong cigarette smokers. 

About 'h 0 >fIflaary cigarettes ‘ a daj'rcLo'you 
iiBual'ly smoke f; 

-i'lvl' «UKim’t_BnoKe (aCIF TO 10) 

‘';N^6..0]r 1)6 ss • • • • • v 10™X 

f 7,“ 15*' • • <;;« « •% 2 


store Intervliev Lbs Axigelea 




_‘16 - 25;'r . 
'=-26 - 35 .- . 
^36 - 45 . . 
■46 - 55 . . 
56 or more,. 
, Doni‘t know,. 


3 


-i 

i 


(ASK 2)1 


'0ag«”-''Wliat 'bTMdi of. cigarettes do you usually 
_flBOlie? ■---— --- 

3* !* i T!.€ 0S0S.riU>'l cJuK %1 i 


• CSJiiel .♦•■.« V ••:«»« Jl-] 

;'oY cri ^ -c 


■-i£ 


tJbe sterf ield. 

> ^'“Herbert Uareytmi’ (non-filter 
^ lucky Strike. • •Tv'V '. V 
Old Gtoldi (;no:ii^f:ilter)i . • 
Pall Ma l l i . « • • • % « 
Phil ip Morris' * »• m *• * • 
Other (non-filter):. •: • . 

Ko regular brand. « • 

Pilters 

,. Herbert T^reyton (filter)^ 
Kent:. ««•«•• 

L & M . • • . • • 

Marlboro. • . . • 

■‘ — Old Gold (filter) 
-■-"Parliament.: • .‘w 
Viceroy . • « • • 

Winston^ . « « • • 

Other (filter). . 

- - , Tilter but no: regular brand 


12-1 

2 


(skip 
TO 4): 


I 

i 

i 

L 


3a. About how long; have; you beem smoking 
(brand) regularlyt 
Less' than 2 weeks;. 

2 weeks: -1 month:. 

“. 201 : « ! - 2^ months.. . • 

2 ^ - 4^ months . • 

4J months or more:. 

.“p Bon*t knoV' . ., ♦ . 

b . Vhat brand did you' smoke 
--c (brR-rni) 7___ 


(ASK 

■ 3) 


(SKIP 
TO 4t)| 


Hon-fllters 




Camel ... • .. « • « • 

-Chesterfield- r • . 

Herbert Tareyton! (non-; 
'Lucky Strike 


13-1 

1_2 i ■ 

3' i 

3 * 

most often before 


\ 


Ute 


-Old Gold (non-fUter): 

Pall Mall ....... 

_Philip I Morriis! • • « 

. _ ^Other (non-filter). • 

•; """Ho regular brand... • • 

-[_ Filters 

.._Herbert Tareyton (filter) 

Kent. ........ 

. L 8c m: . . 

’ . Marlboro. . 

', ‘., Oia Gold (filter)' 
Parliament. • • • 

Viceroy . « . • ; 

Minst on • 

Other (filter). . 

Kane or don’t know • 


r) 


l4i-l 

2 


15-1 

2 


3c. What other brands, of f ilter tip 
cigarettes do you remember haring 
Baoked during: the past six months or 
year? Any others?. 

Herbert .Uareyton (filter) ; i l6-l 
Kent.. .... ..! .'Vi V'2: 

L & M .. _3' 

^ Mfitrlboro.-rV ' 4 

' ‘ Old Gold, (filter) 

Parliament.. ^ ^ y - ■ ■• 6 ; 

Viceroy v~T «. « .... . . I ' 7 

'■'j 'Winston . ... *..> •. *. *.* V b ! 

^ a* 'ether (filter). . V.v'* 9 

None or don't know.. . . V r __P 


d# Why do you smoke (brand in 2b) — now 
- lather than soiae other filter brand? 

. v’*r.:rrc“ 

8: MSA, ^jiXA. lA 


.* c-vtI 5Tr> M lo 


'" J“ '3 r.(M V-'-'T e 2 *‘T-*''5'"fr 

,;w'2r:lW ro.lT'* 

T,-32a.u;r 'CCT ri 

(o' yiA)I;-c;2_.. ....... 

1 ’iul^3;i -..-iuj-l : 'aot :c <./. 


lii/jL.' 

■■v*' 'tI ' *1' 


V '-'riCT m:r:' 


Boni’t know iS^Y 


^pi 

ri .. 

nci . 


(SKIP 
18- f^TO 5 ) 


4a. Have you ever, smoked any filter tip 
cigarettes? 


Yes. 


19^1 (ASK b) 


, . Doa' t knov . 3 ^ (SKIP TO 5) 

b. What brand's of filter tip cigarettes do 
you remember haring smoked during: the 
-- past six months or year? Any others?' 

:) Herbert: TareytoU' (filter) .« 20*1 

Kent:. • . 4 * ■ ■. 2 

- L &;M . . 

“Marlboro. 

Old Gold' (filter) ♦ 5 

:_Parliament..-.' • ♦. ; %’i • ■ S 

- Viceroy , v V^ ’i" » i.; 

_Vtnstoni • ... •'« i i". V. 

Other • * .. « «: • • . «; 

. ^ ” * None or don't know. 



. 




: J 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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2 


SIMMARY 


Familiarity and ejqperlence 


a 


Based 

o:n all! smokers who 

live in: 



Houston 

Los Angeles 

Philadelphia 


and 

were 

and were 

and were 


interviewed in: 

interviewed in: 

Interviewed' ln.r 


March! 

May 

March' 

May 

April 

June 


1^55 

195^ 

1955' 

195 ^ 

1955 

iaa 

Humber of respondents 

533 

526 

666' 

511 

506 

52 lt: 

(100^): 

( 100 ^) 

(1001^)! 

(100^) 

' ( 100 ^)' 

(100^) 




i? 




Respondents wbo: 





82 

ox 

lAVE HEARD OF MARLBOROS 

li. 


II 

Voiun t e e r e d kn owled g e 





(Quest ions 2b, 3b, 3c, 

4b, 5iai)i 

13 

28 

IS 

20 

12 

211 

Reraembered when Marlboros 







-were mentioned (Questioni 

7 a) 

63 

5 6 

6 2 

64 

7 0 

66 

HAVE HEARD OF MARLBOROS AND 







HAVE TRIED: THEM: (QUESTIONS: 
2b,3b,3c,4b,5b,7t) 

26 

34 

31 

i+T 

24 

35 

HAVE' TRIED AHD USUALLY SMQKEI 







MARLBOROS (QUESTION Sb): 

1 

2 

2: 

2 

1 

2 

HAVE NEVER HEARD OF MARLBOROS. 

2^ 

16 

23 

16 ' 








Familiarity 

and experience 

Humber of respondents' 

533. 

^26 

666 

511 

506 

524 

(lOO^) 

(100^)' 

(lOO^): 

(loo^): 

(lOOf?) 

(100^6) 





$ 


i 

Respondents who:: 







HAVE HEARD' OF WIISTOJIS 


92 

21 




Volunteered knowledge 






(Questiions 2 ;b , 3b,3c,, 

4 b, S a ) 

3 3 

4 6 

28 

29 

31 

3 0 

Remembered w^en WinstJons 







were mentioned! (Quest'iioni 

6 a ) 

57 

4 6 

63 

63 

6 2 

64 

HAVE HEARD OF WlrETOIiS AKD 







HA\E TRIED TEEM (QUESTIOKS 
2b:, 3b ,3g , 4b, 5b ,6b ■)' 

50 

56 

52 

57 

43 

48 

HAVE TRIED AHD USUALLY SMOKE 
WIISTONS (QUESTION 2b )', 

6 

5 

5 

6 

4 

O' 



_8. 


_a 



HAVE' NEVER HEARD OF' WIIBTONS 



-I 

01 _6 




CO 

cr> 


Source: https://www.intiustrydocuments.ucsf.edu/docs/nthkOOOO 
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SUMMARY: TABLE 


. \ 

Familiarity and experience with Marlhoros 


Number of respondents 


Respondents who: 

HAVE. HEARD OF MARLBOIOS 

Volunteered knowledge (Questions 
2b, 3b , 3c . 4b, Sa ). 

Remembered when Mari boros were 
mentioned (Question 7a) 

HAVE HEARD: OF MARLBOROS Alffi HA\T: 
TRIED TEEM (QUESTIONS 2b ,3b^3c, 
Ub,5b,Tb') 

HA\T: TRIED: AND USUALLY SMOKE 
MARLBOROS’ (QUESTION 2b) 

HAVE NH/ER: EEARD^ OF MARLBOROS 


Total 

Analyzed by respondents 
who are: 

smokers 

Male 

yemale 

3266 

1853 ^ 

i413 

(lOC^): 

(loc^): 

(10(^) 




82 



18 

17 

20 

64 

64 

62 


3:3 

32 

34 

2 

2: 

2 


18 19. 18. 


Source: https://www.inclustrydocuments.ucsf.edu/docs/nthkOOOO 
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SUMMARY 1!ABEE 


5 


Familiarity and experience with Winstons 



Total 

Analyzed by respondents 
who are;: 


smokers 

Male 

Female 

Number of respondents 

3266 

1853 

1413 : 


( 100^)1 

( 10 :C^): 

(lOOJtt)' 





Respondents vhot 

HAVE HEARD OF"WINSTONS. 

92' 

92 

92 

Voiunteereci knowiedige (Questions 




2b,3b,3c,4b,5a) 

3 3 

3 1 

35 

Remembered when Winstons were 

mentioned ( Qu e s t 1 om 6d) 

5 9 

61 

5 7 


m.VE HEASD^ OF WINSTONS AND HAVE 
TRIED TEEM (QUESTIONS 2h,3h,3c, 

4b_,5b,6h) 51 50 53 , 

HAVE TRIED: AND USUALLY SMOKE 

WlNSIQNSi (QUESTIONi 2b): 5 L 6 

HAVE NEVER: HEARD OF WI1^3T0NS 8 8 : 8 


c 

o 

CT 

O 

fo, 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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SUMMARY TABKE 


Feaniliairity and experience with Marlhoros 


Number of respondents 


Total 

smokers 


Analyzed by respondents 
whose ages are: 

35' 

Under 35 or oi^rer 


3266 1194 2011 

(lOGfo) ClOC^'): (lOC^) 


Respondents vHo:; 

EAVE ESARD OP MARLBORQS. 

Volunteered knowledge (Questions 
( 2b , 3b,; 3c , 4b, 5a ) 

Remembe red when Mar I boro s we r e 
mentioned (Question 7ai)i 

HAVE HEARD. OF MABEBOROS AND HAVE 
TRIED THEM (QUESTIONS 2b,3b,3;c, 

4b, 5b,7b) 

HAVE TRIED^ AND USUALLY SMOKE 
MARLBOROS- (QUESTIGNi 2b)i 

HAVE NEVER HEARD OF MARLBOROS 





§2: 

83 

81 

18 

2:2 

16 

64 

61 

65 

33 

35 

32 

2 

2 

2 



■ 12 


o 

Cl 

o 

CO: 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 



SUNMKRY: TAiBLE 


7 


Familiarity and experlenee vltli Winstons; 


Number of respondents 


Respondents who; 

HAVE HEAECD OF WINSTONS 

Volunteered knowledge (Questions 
2 b , 3 b, 3 c, 4 b, 5 a ) 

Remembered when Winstons were 
mentioned (Quiestiion 6 a) 

HAVE HEAKD OF WINSTONS AND HAVE 

tried: teem (questions 2h,3h,3c:, 

Uhl, 5b ,0b) 

HAVE: TRIED' AND USUALLY SMOKE: 
WINSTONS (QUESTION 2b) 

have; never heard of winstons 



Analyzed by respondents 
whose ages: are: 

Total 
smokers 

Undfer 35 

35 

or over 

3266 : 

( 1005 ^): 

11941 

( 100 ^) 

2011 

(lOC^) 



i 

92 

95; 

91 

33 

37 

3 1 

5;9' 

5.8 

60 

51 

55 

49 

5 

5 

5 


8 5: 9 


C: 

O 

Cl' 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 



SUMMAIY TABLE 


Femlliarity andi experience with Marlhoros 


Number of respondents 


Respondents who: 

HAVE HEARD I OF MARLBOROS 

Volunteered knowledge (Questions 
2b, 3b, 3:c , 4b, 5a ) 

Remembered when Ma.riboros were 
mentioned (Question 7a) 

HAVE HEARD OF' MARLBOROS. AND HAVE: 
TRIED' them: (QUESTIONS 2b^3b,3c, 
4b,5^,Tb)' 

have: tried AND' ubjjally smoke 

MARLBOROS (QUESTION 2b): 

HAVE KET7ER EEARDi OF MARLBOROS 


Total 

Analyzed by respondents 
whose economic level is: 

smokers 

Upper 

Mldldle 

Lower 

3266 

(100?() 

6i6 

( 100 ^) 

1^+15 

( 100 ^): 

^ 1138 
(lOC^) 

lo 



i> 


8 ^ 


H 

18 

2 1 

2 0 

16 

64 

641 

6 4 

6 1 


33 

40 

35 

26 

2 

3 

2 

1 


18 15 l6 23 


C 

o 

CA 

O 

CA 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


SUMMASY TABEE 


9 


Pajniliairit-y and experience with WinatonB 


Number' of respondents 


Respondents whO' S 

HAVE HEARC QF'WINSTONS; 

Volunteered knowledge (Questions 
2b, 3b, 3c, 4b, 5a ) 

Remembered when kins tons were 
mentioned (Question 6a) 

HAVE HEARD: OF WINSTONS AND; YAW 
TRIED TEEti (QIJBSTIONS 2b,3b,3G, 
4b,5ti,6b) 

HAVE TRIED: AND USUALLY SMOKE 
WINSTONS. (:QUESTION 2b): 

HAVE ilEVER^ HEARD OF WINSTONS' 


Total 

Analyzed by respondents 
whose economic level, is; 

smokers 

Upper' 

Middle 

Lower 

3266 

(loo?^) 

616 

(100?.) 

1415 

(100^.) 

1138 

(loe^) 




i 

92: 



90 

33 

3 9 

34 

29 

59 

55 

59 

6 1 

51 

57 

53. 

45 

5 

6' 

5 

3 


8 6: 7 10 


C 

C 

rj 

CA 

o 

05: 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 



10 


SUMM/mY TABLE 


Familiarity and experience: vitik, Mar Ib or os, 


Analyzed "by respondents v,hO' 


were interviewed in; 




March 

May 


Total 

or Apr i ll 

or June 


smoke :rs 

1955 

1955 

Number of respondents 

3266 

1705 

1561 


(10:C^0' 

(lOC^) 

( 100 ^): 





Res-DondentB who: 




BA'm HEARD OF MARLBOROS 


78 

8 ^ 

Vg 1 uin t e e r e dl knowledge (Questions 




2 b, 3 b, 3 c,,4 b, 5 a) 

18 

14 

23 

Remembered when Maribotos were 




mentioned (Question 7a) 

64 

64 

62 

EA’/E HEARD OF MARLBOROS AND HA\T: 




TRIED THEM (QUESTIONS 2h,3h,3h, 
i^b,5h,Tb.) 

3:3 

27 

39 

HA’/E TRIED AND USUALLY SMOKE 




MARLBOROS (QUESTION 2h); 

2 

1 

2 

HA’IE NEvIER. HEARDi OF MARLBOROS 



15 


c 

o 

Cl 

K 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 




SmiMMY TABIE 


11 


Familiarity and experience vith Winstons 


Analyzed by respondents vbOi 
were' Interviewed In: 



March 

May 

Total 

or' April 

or June 

smokers' 

1955' 

1955 


Humber of respondents 

Respondents^ who;: 

.3266 

(lOG^:) 

1705' 

( 100 ^)' 

1561 

( 100 ^) 

HA^/E HEARD OF WUfSTONS 

Volunteered knowledge ( Qu a s t io ns; 


91 


2b, 31b , 3 c , 4b ,, S a ), 

Remembered when Winstons were 

33 

.30 

3 5 

mentioned: (Question 6 a) 

59 

6 1 

5.8 


have: heard OF WIKSFONS AND HAVE 
IKIED THESIi (questions 2b,3b,3c; 


4b,5b,6b) 

51 

4'9: 

54 

HAVE TRIED' AND USUALLY SMOKE, 




WntSTONS. (QUESTION 2b)' 

5: 

5 

5 

HAVE NEVER. HEARD OF WINSTONS 

_8 

_9' 

_7 


c 

o 

in 

o 

00 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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SUMMAEI 


Percentages of smokers of oiJier Tarands 


Analyzed by Question 2; 

A non-filter 



Total 

smokers' 

Cbmel 

Chester¬ 

field 

Herbert 

Tareyton 

Luciby 

Strike 

Old: 

Gold! 

Pall 

Mall 

Number of respondents 

3266 

44S: 

366 

104 

372 

100 

460 


(100^) 

(100^): 

(100^): 

(lOO^fe) 

(10G5&): 

(100^): 

( 100 ^) 









Respondents v,ho: 

HAVE TRIED MARLBOROS 

BUT WINSTONS 

9^ 

10! 

9 

10 

7 

10 

9 

HAVE TRIED WINSTONS 

BUT ^ liARLEOROS 

27 

24 

25' 

30 

26 ; 

29 

28 

HA\E TRIED BOTH MAREBOROS; 

ATE) WINSTONS 

24' 

21 

19 

27 

15 

17 

20 

HA’/E TRIED NETTIER^ 

MARLBOROS WIl'ISTCIiB 

4'0' 

45' 

47 

33 

50 

44 

43 : 


C 

O 

1-^ 

<5 

Cl 

1-^ 

O' 

CO 


**Pe:reentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 




TABLE 
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vho: have tried Marltioros and/or Winstons 




respondents wLo usually smoke : ___ 

cigarette __ A filter-tip cigarette; 


PMlip: 

Morris. 

Other 

But no 
regular 
brand 

L & M 

Marl¬ 

boro 

Parliament 

Viceroy 

Other 

Winston (filter): 

But no 
regular 
brand 

2kZ 

(lOO^) 

179 

(lOO^.) 

150 ' 

( 100 ^) 

89** 

(100^): 

56** 

(IOO5&) 

29^ 

(100^) 

291 

(100^) 

152 

(IOO5&) 

183. 

(100^): 

40 ^ 

( 100 ^) 






$ 



% 


11 

10 

7 

n 

21 

17 

6 

- 

10 1 

5 

17 

22 

26 

36 

- 

24 . 

32 

56 

25 

25 

21 

1 ? 

30 : 

28 

79 

21 

30 

44 

26 

65. 

51 

51 

37 

25 


36 

32 


39: 

5 


100 cases are often unreliable. 


C: 

O' 




Q 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 



1,. We're doing a survey among: cigarette smolcerso Do yon happen to smoke cigarettes?' 




Analyzed by responde:riits who were: interviewed in: 




MarGh 

or April 1955 (W 
andi whO' live Ira: 

ave l): 

May 

or June 
and' who 

1955 (wave II): 
live in: 


Total 

sample' 

Total 

Houston 

Los 

Angeles 

Phila¬ 

delphia 

Total, 

Los 

Houston Angeles 

Phila^ 
delphia, 

Number of 
respo:ndents 

TI9I 

(100^): 

3612 

(loo^) 

1200 

(100^): 

12:0:6 

(100^): 

1206 

(10:0^): 

3579 

(100^) 

1216 

(10:0^): 

1204: 

(10:0^) 

1159' 

(100^) 











YES 


1^7 

1+4 

55: 

42 

44 

43 

42 


NO, DON'T KNO 
NO ANSWER 

W or: 

55 

53 

56 

45: 

53 

56 

57 

58 

55 


<z 

O' 

Cn: 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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2a. About hov cigarettes a day do you, usually smoke? 

Askedi of: all smokers 


Analyzed by respo:ndents who were Interviewed in.: 




March 

or April 1955 
and, who: live In; 

^ave Jj) 

May 

or June 1955 (Wave II) 
and who live In: 


Tbtal 

smokers 

Total 

Los 

Houstoni Angeles 

Phila¬ 
de Inh la 

Total 

Los 

Houston' Angeles 

Phi la - 
delnhia 

Number of 
respondents 

3266 

1705 ' 

533 

666 

506 

1561, 

526 

511 

524 


(100^) 

(100^) 

( 100 ^:): 

(loo^) 

( 100 ^:) 

(100^,) 

(100^:); 

(100^,) 

(100^) 











6 OR LESS 

13. 

12 

9 

16 

12 

14 

10 

19 

12 

T - 15 

26 

25 

21 

29 

23 

28 

24 

31 

28 

l6 - 25 

4:3 

44 : 

52 

41 

4l 

42 

46 

37 

4 l 

26 - 35 

9 

10 

9 

& 

14 

8 

10 

4 

10 

36 - 45 

6 

6 

8 

4 

6 

5 

7 

4 

4 

46 - 55 

1 

1 

* 

1 

1 

1 

1 

1 

2 

56 OR MORE 

* 

1 

* 

*: 

1 

* 

* 

1 

* 

DON'T' KNOW. OR 
ANSWER 

NO: 

2 

1 

1 

1 

2 

2 

2 

3 

3 


*L€SS: than .5' per cent 


C 

c. 

C/? 

K 

M 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


2b:. \>niat. brand of cigarettes' do you, uisualdy smoke? 
Asked of all smokers. 
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Analyzed by respondents, vho were iEtervieved luc 




March 

or April 1955 (W 
and who live in: 

ave I) 

May 

or June 1955 (Wave II): 
and who, live in* 

Total 

smokers 

Total 

Los 

Houston Angeles, 

Phila- 

delphia 

Total 

Los 

Houston. Angeles 

Phila¬ 

delphia 

Number of 
respondents 

3266 

170:5 

533 

666 

506 : 

1561 

526 ' 

511 

524 

( 100 ^): 

(lOO'jt,): 

( 100 ^): 

( 100 ^)' 

( 100 ^) 

( 100 ^)' 

( 100 ^) 

( 100 ^) 

( 100 ^) 











Non-filters 

CAJilL 

14 

13 

18 

10 

13 : 

l4 

18 , 

11 

13 , 

CH'ESTERFIEID 

11 

11 

5 

10: 

18 : 

12: 

9 

8. 

17 

BEF.BEP.T TARMT0NI 

(non-fiilter) 

3 

3 

3 

4 

3: 

3 

4 

4 

2 

LUCKY ST?. IKE 

11 

11 

14 

10 

11 

11 

12 

10: 

12' 

OLD GOLD (NCN- 
PTLTEE): 

3 

3 

4 

2 

4 

3 

3: 

4 

2 

PALL MALL 

14, 

15 

13 

l6 

15 : 

13 

11 

14 

15' 

PyilLIP MQBLIS, 

T 

7 

6 

8 

8: 

8 

6 

6: 

11 

C'n-IEP: (non- 
filter): 

5 

6 

7 

6 

6: 

5 

6 

5' 

4 

NO: REGULAR BRAND 

5 

5 

3 

7 

4 

4 

3 

5 ' 

5 

Filters 

HE^RT TAFFTYTON 
(FILTER.): 

3 

2 

3 

2 

2 

3 

4 

4 

1 

EEJvI 

1 

1, 

* 

1 

1 

1 

4(-: 

2 

1 

L M 

3 

3 

1 

4 

2 

3 

1 

3^ 

4 

MARLBORO 

2 

2 

]_ 

2 

1 

2 

2 

2 

2 

OLD G:0ID (FILTER) 

: 1 

1 

1 

1 

1 

1 . 

1 

2 

1 

PABLIAJ^tT 

1 

1 , 

1 

1 

1 

1 

■X 

2 . 

1 

VICEROY 

9' 

9' 

12 

10 

4 

9 

13 

10 

4 

WINSTON 

5 

5 

6 

4 

4 

5 

5 

6 

4 

OTHER (FILTE?.)' 


1 

1 

¥.■ 

1 

1 

1 

1 

*. 

fil:.'eR' but^ :.-o 

PEGITLAR BFA’JD 

1 

1 

1 

2 

1 

1 

1 

. 1 

1 

*^Less than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 

1001751413 

- 
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2b., Wbat brand of cigarettes' do you usually smoke? 


Askedi of all smokers 


Analyzed, by 

Total, respondents vbo: are;. 

smokers Male Female 


number of respondents, 3266 

( 10 : 0 ^) 

$ 

Kon-filters 

CAMEL, l4 

CHESTEBFIELD 11 

HERBERT^ TAREYTON (NCn'-FILIER') 3: 
LUCKY STRIKE 11 


1853 

( 100 ^:) 

18 

12 

1 

14 


1413' 
(lOO^): 


8 ’ 

11 

5 ' 

8 ^ 


OLD GOLD' (nON-FinTER) 3 : 

PALL MALL l 4 

PHILIP MORRIS^ T 

OTHER (NOn-FILTER): 5^ 

HO REGUIAJR BRAND 5 ' 


4 
13 

9 

5 

5 : 


2 

16 

6 

6 

4 


Filters: 

HERBERT TAREYTOH (PILTER:)i 3: 

KENT 1 

L & M 3; 

MARLBORO 2 


2 : 

1 

2 : 

1 


4 

1 

4 

2 


OLD' GOLD (FILTER:)i 1 

PARLIAMEHT 1 

VICEROY 9' 

vinsTon 5 


1 

1 

6: 

4 


1 

1 

13 

6 


OTHER (filter) 1 

FILl’ER: BUT HQ: REGULAR' ERAl® 1 


* 

1 


1 

1 


*Le:ss than .5 per ce:mt 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


10017S1414 
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2b’. What arsnd.! of cigarettes do you usually smoke? 
Asked of all smokers 




Analyzed, by respondents 


Total 

whose 

ages' are: 


smokers: 

Under 35 

35 0^ over 

Number' of respondents 

3266 

1194 

2011 


(IOO5&'): 

(100^): 

(100^) 


I 0 



Non-filters' 


Ik 

11 

15 

GHESTEPriELD 

11 

12' 

11 

HERBERT TMEYTQN, (NON-FIITER)^ 

3^ 

3. 

3 

EUCKY STRIKE 

11 

12 

11 

GED GOLD (non-filter): 

3 i 

2 

4 

PALL’ MALL 

Ik 

18 ■ 

12 

PHILIP' MOPEIS 

T 

8: 

7 

OTHER (NGNi-FILTEl) 

5 

4 

6 

NO REGULAR: BRAIvD' 

5 

3 

5 

Filters 

IZRSEET' TAREYTON' (EILTEE): 

3 

2 

3 

KENT 

1 

1 

1 

l & m: 

3 

3 

3 

MARLBORO: 

2 

2 

2 

OLD GOLDi (filter): 

1 

1 

1 

PARLIAIlErE: 

1 

1 

1 

VIGEROY 

9 

11 

8' 

WINSTON 

5 

5 

5: 

OTHER (filter:)’ 

1 

* 

1 

filter: BET' NO: REGULAR ERAim 

1 

1 

1 


*lLes;s than .5 per' cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751415 




1 
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m 2b.. What, braind of 

cigarettes, do 

you, usually 

smoke?' 


Asked of all smokers, 

1 

■' 



a 

%■ 

1 


Analyzed by respondents 


Total 

vhose 

economic 

level is : 


smokers 

Upper 

Middle 

Lower 

Niun±)er of respondents 

32:66 

616 

1415 

1138 : 

1 

( 100 ^) 

( 1005 ^): 

( 100 ^) 

( 100 ^) 



$ 



9 Non-filters' 





* CAMEL 

Ik 

13 : 

13 

15 

CHESTERFIELD 

11 

11 

10 

12 

H HEEISRT TAREYTON: (NOM-FILTER)! 

3 

k 

3 

3 

■ LUCKY strike: 

11 

9 

11 

l4' 

H OLD GOLD (NOTI-FILTER): 

3 

k 

k 

2 

■ PALL I^ALL 

Ik 

12' 

Ik 

15 

PHILIP' MORRIS 

7 

6: 

8 

8 

® OTHER (:N0K-FILTER) 

5 

6i 

5 

6 

NO REGULAR BRAND: 

1 

5 

k 

5 

k 

1 

• Filters 





HERBERT TAREYT0N (FILTER,) 

3 

3 . 

3 

2 

1 KENT 

1 

"II 

M 

1 

1. 

■ L & M 

3 

k 

3' 

2 

MARLBORO 

■ 

2 

3 

2 

2 

■ OLD GOLD (filter) 

1 

r 

1 

1 

PARLIAMENT 

1 

1 

1 

* 

1 VICEB.OY 

9 

10' 

9 

8 

■' WINSTON 

5 : 

6 

5' 

3 

9 OTHERS (filter): 

1 

T 

* 

1 

■ FILTER BUT, NO REGULAR BRAND: 

1 

1 

1 

2 

1 

1 

1 





1 




0 





c 

■ 




H ■ 

1 





*Less. thain .5' 

cent 


Cl 






1 





■ 





1 




0) 

1 Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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3a. About hov long have you heen 

Answers of filter-tip 
Marlhoro or Winston—, 


Analyzed by 




louston and were 

■ 1. II. . ■ . 1 ■ ■ . jr . 

interviewed in: 

Total 

Total 

t-iarch 1955 sund^ 

May 1955 and 

Marlboro 

Winston: 

vho usually smoke : 

who usiially smokes 

smokers 

smokers: 

l^arlboros Winstons 

f<Iarlboros Winstons 


Humber of respondents 

36** 

(100^) 

152: 

(lOOfo) 

(1005&). 

(lOQi) 

9-^ 

(100^) 

24** 

(lOO^^) 


$ 




i’ 

i 

LESS THAH 2 WEEKS 

3: 

1. 

- 

3. 

- 

- 

2 WEEKS - 1 MOI'nH 

20 

8 

17 

3. 

11 

- 

1- 2^ MOHTSS. 

18 

7 

50 

10 

33^ 

8 

2^ - Uf MOIfTHS. 

20 

19 

17 

26: 

11 

29 

MOtvIES OR MORE 

34 

60 

- 

58 

45 

59 

DOHi'T Know OR HO AKS'.vER: 

5 

5 

16 



4 


o 

o 

h* 

ti: 

)r^ 


**Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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smoking; (brand) regularl;’’? 

smokers whose regular brand is 
of all smokers 


resnondenbs who live in; 


Los Angeles and: were 

interrieweci in: 

Philadielnhia and, were 

intervieved 

. in: 

March 1955 
who usually smoke: 

May 1955 and 
who usually smoke:: 

April 1955 and 
who usually smoke: 

June 1955 and 
who usually smoke: 

MarlboroS' 

V/lnstons^ 

Marlboros Winstons■ 

Majrlboros 

winstons 

I^jaridoros Winstons 

14** 

(lOO^) 

JO** 

(lOO^) 

10** 29*'* 

(lOO^), (100^) 

5^ 

(lOOfj.): 

20 -^ 

(iGG^): 

12 ** 

(ioo?&) 

18 ** 

( 100 ^): 



^ $ 





l4; 

- 

- 

- 

5 : 

- 

- 

36 

17 

- 

20 

25 : 

25 

11 

7 

7 

10 

20: 

- 

17 

- 

22 

10 

10 21 

20 

- 

33: 

28 . 

21 

63 

70 59 

4o 

TOi 

25 

50' 


3 

20: 10 




11 


100 cases are often unreliable. 


C' 

O' 

Ir^- 

CA 

4 :^ 

QO 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 



3b. What brand did yon smoke most often before: (brand nov smokes): ? 


Asked of all filter tip 
smokers who have a regular 
brand”-26^ of all smokers 


Analyzed by Question 2b: 



Tbtal 

re 

spondents whose 

usual brand 

is: 


asked this 
question 

L & M 

Marl¬ 

boro 

Parlia¬ 

ment 

Vice¬ 

roy 

Win¬ 

ston 

other 

(filter 

Number of respondents 

800 

89 ^* 

56 ** 

29*-^ 

291 

152 

183 


( 1005 ^) 

( 100 ^)' 

( 100 ^) 

( 100 ^) ( 100 ^)( 100 ^) 

(100^) 









Non"filters 

eA^^EL 

13: 

12 


21 

11 

25 

10 

CHESTERFIEID 

13 : 


T 

T 

15 

11 

11 

HERBERT TAP.EYT0N (:N0N-P1LTER): 

5 

5' 

5 

T 

5 

5 

7 

LUGKf STRIKE 

10 

T 

5 

10' 

13 

5 

12 

OLD GOLD (non-filter) 

3' 


2 

3 

3 

3 

3 

PALL MALL 

13 

91 

12 

T 

15 

16 

10 

PHILIP MORRIS 

12 

12: 

20' 

IL 

IL 

6 

10 

OTHER (NONi-FIi:TSIR') 

3 

i 

2 


3 

k 

k 

NO: REGULAR: BRiAND 

12 

10' 

11 

IL 

12 

1 

15 

Filters: 

HERBERT TAREYION (FILTER) 

2 

3 

2 

. 

3 

1 

1 

KENT 

1 

5 

- 

- 


1 

1 

L & M 

1 


2 


a. 

1 

1 

MARLBORO 

1 

2 

- 

- 

* 

1 

- 

OLD: gold (FILTER) 

1 


2 


1 

1 


PARLIAVJ]!?!’ 

1 

2 

_ 



2 

1 

VICEP.OY 

Li 

5 

1,6 



7 

k 

W'KSTON 

1 

6 

3' 

k 

- 


1 

OTHER: (FILTER) 

1 

1 

)■ 

3 

1 

1 

1 

KOrS or: DON'T Kr;o¥ 

L 

3 

6 

3 

k 

k 

5 

NO a:jsv.er 

3 : 


r\ 

7 

2 

1 

3 


O 

c 

*Le:SB than: .5 per cent ^■i 

'*"*^FerGentages based or ie:S:s than 100 cases are often unreliable. 

Note:' Percentages; add to more than 10:0^ because some H 

respondents, gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 





3c: or 4te. What (other): brands, of filter tip eigarettes db you remember having 
smoked during the' past six months or year? Any' others? 


^23 


Asked of all filter tip smokers and of 
non-filter tip smokers who: have trledi 
filter tips--76^ of all smokers 


Kumiber of 


_ Analyzed hy respondents who, were interviewed in? _ 

"March or' April 1955: (Wave I) May or June I955 (Wave II)' 

Total _ and who liv e in;: and who live in; 

asked this Los, Phi la- Los Phila'- 

qmestlo:n Total Houston Angeles delphla Total Houston Angeles delphia 


respondents 

2492 

1264 

428' 


(100^): 

(100^): 

(100^) 

HERBERT TAREYTON 




(filter): 

18 

18 

21 

KENT 

10 

10 

10; 

L & M 

20 

21 

14 

MARLBORO 

11 

9 

10' 

OLD GOLD (FILTER:)' 

13, 

13 

18 

PARLIAMENT 

T 

7 

4, 

VICEROY 

27 

28 

3'5 

WINSTON; 

21 

20 

22 

OTHER 

’7’ 

7 

5 

NONE OR DON'T ENOW 

' 19 

19 

20 

NO ANS^.>ER 

3 

4 

2 


499 

(100^)' 

357 

(lOC^) 

1208' 

(100^)' 

432' 

(100^) 

419 

(loob 

0 

00 0 
•—1 





i 


IT 

14 

18' 

22 

16 

15 

7 

14 

11 

11 

9 

13 

22 

28 

18: 

14, 

18 

23 

9 

9 

12 

13 

10 

14 

11 

10 

13 

20 

8 

9 

8 

8 

6 

5 

7 

7 

28 

18 

27 

37 

26 

17 

17 

21 

22 

28 

16 

22 

T 

9 

7 

4 

9 

8 

19: 

17 

19 

20 

17 

20 

8' 

2: 

2 


6 

1 


Note; Percentages add to more: than 100^ because some 
responde:nts gave more than one' answer. 


C 

o 

Cl 

IT 

fC 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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3e. or 4t). What (other): brands of filter tip eigarettea do, you reTnember having 
smoked, during' the past six months or year? Any others? 


Asked of all filter tip smokers and of 
non-filter tip smokers who have tried 
filter tips—of S'dl smokers' 


Total 
asked this 

Analyzed by 
respondents who are: 


question 

Male: 

Female 

Number of respondents 

24,92 

(lOO'jfe) 

1353. 

( 100 ^) 

1139 

(ioo 5 () 


$ 



KERBERT' TARSYTON (FILTER) 

18: 

15 

20 

mw 

10 

11 

10 

L 8c M 

20 

18: 

21 

MARLBORO’ 

11 

10 

11 

OLD' GOLD (FILTER); 

13 

16' 

9 

PARLIAMENT 

T 

8' 

7 

VICEROY 

27 

23 

27 

WINSTON! 

21 

21 

20 

OrdER- 

7 

8 

6 

NONE OR DGN’'T KNOW 

19^ 

20 

18^ 

NO ANSWER 

3 : 

3 ; 

4 


Note: Pereentaiges add' to more than lOO^^i' because some, 
respondents gave more than, one; a,aswer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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3c or Ub. What' (other) birairds of filter tip cigaretteis dO' youi remember having 
smoked ddring the past six months or year? Any others? 

Asked of ail filter tip smokers and of 
non^fllter tip smokers who have: tried 
filter tips--"i^6^ of all smokers 


25 



Total 
asked this 

Analyzed by respondents 
whose ages' are: 


quest!on 

Ubder 3'5 

35 or over 

Number of respondents 

2492 

(100^:): 

969 : 

( 100 ^): 

1477 

(100^) 




i 

KEEBERT TMEYTON (FILTEB.) 

18' 

20: 

16 

KENT 

10 : 

Ii2' 

10 

L & M 

20: 

24 

17 

MARLSGRO 

11 

12 

9 

OLD GOIE (filter) 

13' 

12 

13 

PARLIAMEI® 

7 

10' 

5 

VieZROY 

27 

33 

24 

WINSTON 

21 

23 

20 

OTHER' 

7 

7 

7 

NGt'E, OR KON'T KNOW 

19 

13 

23 

NOi ANSREE 

3: 

3 

4 


Note:; Percentages add toi more than 100^ because some 
respondents, gave more t:han one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751422 


26 


3 c« or 4b. Wh.a'ii (otber)' brands of filter tip cigarettes do you' remember 

Asked of all filter tip smokers 
who have tried filter tips— 76 ^ 


_ Analyzed by Question 2,; 

___ A non-filter 

Total 



asked this 


Chester¬ 

Herbert 

Lucky 

Old 

Pali 


question 

Camel 

field 

Tar eyton. 

Strike 

Gold 

Mall 

Number of respondents 

2492: 

278: 

234 

95^ 

231 

80*-*- 

331 


(lOO/i) 

(100^): 

(100^:): 

(100^): 

(iOG^) 

(ioo?&): 

(100^) 



I0 




$ 


HERBERT ^ TAREITON, (FILTER:) 

18 

19 

14 

69 

17 

l 4 i 

20 

KEIff 

10' 

11 

10: 

12 

11 

9 

12 

L & M 

Po¬ 

14 

26: 

16 

21 

23 

18 

MARLBORO: 

ll 

11 

8’ 

9 

10 

6 

11 

OLD GOLD (FILTER) 

13 

14 

11 

8^ 

12 

50 

11 

PARLIAJ^EIID 

T 

7 

6: 

4 

5 

11 

8 

VICEROY 

27 

29 

23 

32 : 

36: 

29 

41 

WIiSTON 

21 

26 

22 

19 

21 

21 

28 

other: 

7 

8 

10- 

2 

6 

5 

6 

NOrE OR DON'T KIIOW 

19 

15 

16 

6 

161 

9 1-^ 

10 







C 







C 


NO' ANSivER 

3 ^ 

1 

2 

- 

* 


3 


0i: 

fO 

CO 


*Iies:s than 

**Percentages based on: less than 
Note t Percentages add to more than lOO^^i because 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 



having smDked during the: past aJix months or year? Any others? 


and of non-filter tip smokers 
of all smokers 


respondents who usually smoke;. 


ci's^ette r 




A filter 

-tip cigarette; 



Philip: 

Morris 

Other 

But no 
regular 
brand 

L & M 

I'ferl- 

horo 

Parliament. Viceroy 

Other 

Winston (filter) 

But nO; 
regiilor 
brand 

158: 

(100^:) 

131 

(100^) 

ll4 

(lOOf?) 

(leo^): 

56** 

(100^): 

29** 

(100^) 

291 

(100^): 

152 

(iOOfo) 

183 

(100^) 

40**' 

(100^). 







I0 

i> 

I0 


16 

10 

20 

9 

16 

10 

15' 

l4 

T 

38^ 

13 

8 

16 

8: 

11 

21 

11 

9 

5 

10 

20 

21 

24 

- 

29' 

10 

21 

26 

12 

^3. 

14 

13^ 

l4 

6 

- 

14 

12 

9 

10 

28: 

11 

2lh 

18' 

9 

14 

T 

11 

8 

7 

28. 

5 


10. 

4 

9 

- 

8 

3 

5 

18 

23 

36. 

31 

20 

27 

21 

- 

30: 

24 

75 

20 

18 ■ 

20 

20 

25' 

IT 

20 

- 

19 


10 

11 

8 

4 

4 

10 

T 

5' 

5 

10 

15 

18 

18 

36: 

20 1 

24 

33: 

25' 

32 

8 

1 

1 

2 

13 

5 

T 

5 

8: 

7 

5 

.:5 per cent 

100^ eases are often unreliable, 
some respondents gave more than one 

answer. 




1001751424 

- 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


3c or 4bi. What (other), hrands of filter tip cigarettes, db you renemher'havi.iig 
smoked during: the past six mo:uths or year?' Any others'?, 

^ked of all filter tip smokers and of 
non-filter tip smokers who have tried 
filter tips-- 76 /&, of all smokers 



Total 
asked thi,s 
question 

Analyzed by respondents 
whose economic level is: 
Upper Middle: Lower 

Number of respondents 

2492 : 

520 

1102 

805 


(lOO^)i 

(100^), 

( 100 ^) 

{iQo^y 




i 

i> 

HERBERT TAREYTON (EILTER): 

18: 

20 

18 ■ 

17 

KENT 

10 : 

14 

10 ' 

8 

L & M 

20 : 

19 

20 ' 

20 

MARLBORO' 

11 

10 

12 

10 

OLD GOLD (filter.): 

13. 

13 

15 

10 

PARLLAliS'IT' 

T 

9 

5 

7 

VICEROY 

27 

28 

29 

26 

WMSTCN 

21 

24 

21 

20 

OTHER 

7 

8 

6 

8 

NONE OR DON’T, KNOW 

19 ' 

18 

18 

21 

NO' AiJS’.v’ER 

3 

3 

3 

4 


Note; Percentages add to more than 100^ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751425 
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3 d^ Why do yru' smoke (brand usually smokes) 
nowi rather than some other filter ' brand? 

Asked' of all filter tip 
smokers who have a regular 
brandi--26^ of all, smokers 

Analyzed by Question 2 b: 

Total _ respondents whose usual brand Is: 

asked this Marl- Parlia- Vice^ Win- Other 

question L & M boro ment roy stop (filter) 


Number of respondents 

80Q 

89** 

56** 

29** 

291 

152 


183 


(:100^:) 

(100^:) 

(100^,) (100^,) (100^) (100^): (:ioo^) 

THEY ARE MILDER: 

32 

35 ' 

4 l 

38 

29 

32 


32 

PREFER' THE TASTE 

JEST. LIKE TIEI^; LIKE THE 

23 

21 

36 

24 

21 

ro 

'01 


20 

WAY: THEY SMOKE 

13 

16: 

T 

21 

14 

10 


11 

DON'T BURN,: IRRITATE THROAT'l SOOTHING 

10 

11 

9 

T 

8 

11 


14 

EASIER: TO DRAW' ON 

9 

12 

16 

- 

8 

12 


5 

HABIT.; SMOKED: TKSi FOR A, LONG TIME 

6 

2 

2 

- 

10 

2 


7 

DON'T, OAUSE COUGH 

5 

3 

4 

3 

5 

7 


4 , 

STRONGER;; HA'^E MORE FLAVOR 

FAtilLY, FRIENDS RECOMNtEI'JDED TIEfij 

4 ' 

3 

4 

- 

3 

9 


2 

BROUGHT TIEit HCMH 3 

3 

3 

- 

- 

4 

1 


2 

SATISFYING 

NOT MUCH DIFFERENCE; SMOKE WHATEVER: 

3 

- 

4 

14 , 

2 

5 ' 


1 

IS. AVAILABLE 

2 

2 

- 

- 

2 

2: 


4 

LIKED' THE PACKAGE 

2 

- 

18: 

7 

♦ 

1. 


1 

DON'T'GET NICOTINE ON MOUTH: 

2 

- 

- 

- 

2: 

3 


3 

TV ADVERTISING 

1 

- 


- 

1 

1. 


3 

LIKE TOi CHANGE CIGARETTES: 

1 

2 

2: 


1 

1 


1 

DOCTOR'S. ADVICE 

1 

1 


... 

2 

1 



CHEAPER 

1 

- 

- 

- 

1 

1 


1 

GOT TIRED' OF THE OTHERS 

* 




* 



1 

all OTHER. 

8 : 

9 ' 

4 

l 4 

8 

12 


6 

DON'T KNOW' 

6 

8 ' 

2 

7 

9 

3 

0 

C: 

5 

NO: ANSWER 

*'Less: 

**Perce:ntage:3 based on less 
Note: Percentages add 
respondents gave 

6 8 j: 3 4 

tha.n .5 per cent, 

than 100 eases are often unreliable, 
to: more than 100'/( because, some 
: more than one answer a 

5 

1751426 

9 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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4a:.. Hav;e you ever smoked any filter tip eigarettes.? 

and 

4b.. (if "yes"). What: brands of filter tip cigairettes do you remember 
having' smoked dbring the past six months o:r year?. Any others? 

Asked of all non-filter tip 
smokers.—73^ Oif smokers 


Analyzed by respondents, who were Interviewed imt 



Total 

March. 

or April 1955 (Wave I) 
and who live in: 

May or June 1955 (Wave II) 
and who live in.; 


asked, this 
question: 

Total 

Los Phi.la- 

Houston An:geles delphia 

Total 

Los Phila- 

Houston Angeles delphia 

Number of 
resp:o:iidents: 

2426 

(100^) 

1282 

(loo^O 

388 

(100^): 

482 

(100^) 

4l2 

(100^) 

1144' 

(ioo^) 

379 

(100^) 

342 423 

(100^) (100^) 








i> 



YES 


§1 

u 

§1 

6 k 

§2 

11 

13 

60 

Herbert l!a.rey^orx 

13 

17 

12 

9 

14 

18 

16 

9 

Kent 

8 

7 

7 

6 

9 

8^ 

9 

7 

8 

E & M 

13 

14 

9 

16 

17 

13 

8' 

13 

16 

Marlboro. 

7 

6 

8^ 

6 

4 

9 

9 

8 

9 

Old. Gold (filter) 10 

9 

14 

7 

7 

10: 

18^ 

6 

6 

Parlia^inent: 

5 

5 

4 

6 

5' 

4 

3 

5 

5 

Yiceroy 

22 

22 

32 

22 

12' 

22: 

34 

21 

11 

Winston 

15: 

15: 

18: 

12 

15 

16 

22' 

12 

l4 

other 

5’ 

5 

5' 

5 

5 

5' 

4 

6 

5 

None^ don^t know, 
or no answer 111 

10 : 

9, 

12 

10' 

11 

11 

13. 

9 

NO' 


32 

27 

33 

3^ 


25 


3g 

DGN''T KN.® OR. 
ANS'WEK 

NO 

_1 

JJ 

* 

_2 

1 


* 

2 

— 

.0 

0 

1 V 

JL 


Note: 

■^■Less than .,5: per cent ^ 

Sub-totals may add to more than the group: t:otaT 
because some respondients gave more than one answer. ^ 



Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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5a. Cani you think of any filter tip cigarettes on the icarket that are 
fairly new—ones that have been on the market less than a year? 

and 

5b.; How many (each brand named) filter cigarettes^ if any> have you smoked? 


__ Analyzed by respondents who: were Interviewedi in:: 

March or April 1955 (Wave IJ! May~or^June 1955 (Wave II) 

and vho: live in:: and' who live: in: 



Combihedl 

total 

Total 

Lob Philai- 

Houston Angeles: delphia 

Total 

Los Phila- 

Houston Angeles: delphia 

Humber of 

respondents 
(total sample) 

7191 

3612 

1200 

1206 

1206 : 

3:579 

1216 

1204’ 

1159 

KAMED TARErrOK 

io of total sample 

% 

H 

8 f 

436, 

236 


Bi 

336 

4^6 

f of respondents 

339 

160 

92’i« 

46)Hf 

20^ 

179 

96** 

38**: 

45^ 

(10036), 

(10036), 

(lOC^): 

(lOt^) 

(10C36) 

(10036) 

(10036) 

(100^)', 

(loc^). 

Amount smoked: 

i 






i 

36 

f 

K0:X3 AT AILL 

27 • 

18 

22 

Q 

25 

35 

25 

39' 

54 

LESS ms OKE PACK 27; 

29 

25 

36' 

30 

25 

31 

24 

13 

1 -'2 PACKS 

19 

21 

21 

25 

15 

16 

20 

10 

13' 

3: -■ 5 PACKS 

6 

7 

6 

6 

10 

5 

6 

3 

2 

6 OR' MORE’ PACKS 

IT 

19 

23 

17 

5! 

16 

17 

13 

18’ 

DON'T KNOW OR NO 

ANSWER 

4: 

6 

3 

8 

15! 

3 

1 

11 

- 

NAJED MARLBORO 

of: total sample 

636 , 




, 3 

836' 

1136 

636 

736' 

§ of respondents: 

1*52 

169: 

57;**' 

71^ 

4i** 

283 

129: 

72** 

82** 

(lOC^) 

(lOOfb) 

(|1GC»)', 

(ICO36;) 

(10036); 

(10036) 

(10036) 

(10(^') 

(1CGS6;) 

Amount smoked.: 


i 




It 

3t 

36 

36 

AT AJIL, 

31 

27 

25 

17 

47 

33; 

44 

17 

29 

LESS TEAS’ OTtB PACK 26. 

21 

33 

13' 

17 

29 

26 

^3 

22 

1 - 2 PACKS 

19 

22 

21 

27 

17 

17' 

19 

21 

12 

3 - 5 PACKS 

6' 

6 

11 

6 

2 

61 

3 

5 

10 

6 OR more;packs 

15 

18: 

10: 

25 

15 

13 

7 

10 

26 

DON’T KNCMi OR' NO: 

ANSWER 

3 

6 

- 

12 

2 

2 

1 

4 

1 

OLD GOLD' 

^ of total sample 

loi 

11^; 


1136: 

736 

93^ 

1536: 

736' 

636 

^ of respondents 

719 

390: 

160 

137 

85:**’ 

329' 

179 

80** 

70** 


(10C^6) 

(lOOb) 

(loc^) 

(10G36;) 

(iioc^): 

(100^) 

(IOOa), 

(10C36) 

(1Q036) 

Amount: smokedi:; 
KOME' AX' ALL 

4l 

39 

£ 

30 


£ 

46’ 

3t 

49 

LESS THAH Olffi PACK 22 

21 

2k 

20 

13 

24 

21, 

29 

24 

1 - 2 'packs 

16: 

13 

18' 

18 

18 

14: 

16 

12: 

7 

3 - 5 packs 

6 

6 

5 

9 

7 

5’ 

4 

4 

7: 

6 OH MORE PACKS: 

9 

8 

5 

9 

12 

10 

10 

11 

10: 

DON'T Krrow 

2 

2 

2 

2 

2 

1 

1. 

4 

2 

NO: ALNSVTER: 

4 

6 

2 

12: 

4 

2 

- 

6. 

1 

vrr^sTQN 

o.f total, sample 

10 ^ 

1036: 

11^' 

1056 

si 

10 ^ 

15:^ 


836' 

Qt reBp:ozd.e:ntB 

715 

351 

128 

121 

102 

364 

186 

84i**^ 

94**’ 


(ioc!); 6 ) 

(loot) 

(lOC^) 

(10036): 

(loot') 

(:ioc^)i 

(iooi) 

(loot) 

(IC036) 

Amount smoked: 



1^ 


36 

36 


36 

36: 

NO'iEAT ^ ALL 

2h' 

20' 

13. 

22 

26!. 

27 

28' 

17 

36. 

LESS! THAxN OliE PACK 28 

2h 

27 

19 

25 

32 

33 

35 

27' 

1-2 PACKS 

20 

22 

29 

19 

19' 

17 

21 

15 

14 

3 - 5! PACKS' 

8 

11 

10: 

14: 

9 

5 

4 

5 

5 

6 OR: MORE’ PACKS 

16 

19: 

20: 

19 

16: 

15 

12 

16 

18' 

DON'T KNOW OR,HO 

ANSWER' 

k 

k 

1 

7, 

5 

4 

2 

12 


**Pe:rcentagea 

based 

on less 

tha'n 100 

cases are often 

unreliable. 




Source: https://wwwjjdustrydocuments.ucsf.edu/docs/nthkOOOO 
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5 sl * Can you think of uny filter tip olgarettes on the market that are 
Ikirly nev—ones that have been on the'market leas than a year?' 

anh 

5b'.' How many (each brand' named)i filter cigaretteB^ If any, have you Baoked? 


Analyzed by 

Combined reBpoEdents vho Eire; 

total Kale Female 


Kumber of respondents' (total sample) 

7191 . 

3570 

3621 

MMED mRETTOK 

5 b' of total' sample 

55 ^: 



# of respondents 

339 

181 

155 


(lOC^) 

(ioc?t) 

(io(^): 

Amount smoked t: 

i- 



KOKE AT Ali 

27 

31 

22 

■ lEsS: thait ohe' pack 

27 

28 ' 

25 

1 - 2 PACKS 

19 

17 

21 ' 

3 - 5 ' packs 

6 

6 : 

6 

6 OR more: packs: 

IT 

15 

20 

D: 0 II'T' KKCtf: or: NO ANSWER^ 

If: 

3 

6 

NAMED MARIBORO 

5 ^ of to tal sanple 

6 ^: 

T?' 

6$ 

# of respondents 

k52 

2U9. 

203 ' 

(:ioc^): 

(looi)' 

(; 1 G: 0 ^): 

Amount smoked: 


< ' 


NOIffi AT'ALL 

31 

32: 

29 

LESS THAN: o:r!E PACK 

26 

23 

30 

1 - 2 : PACKS 

19 

19 

19 

3-5 PACKS 

6 

6 

6 

6 OR MOHS PACKS 

15 : 

17 

12 

DONf T KNOW' OR: NO: AJJS’iMi' 

3 

3 

4 

old: GOm 

^ of to:tal sample 

10 

12 5 ^: 

3^ 

4 of reBpondents 

719. 

‘+39 

2S0: 

(lOC^) 

(looj^:) 

(lOC^) 

Amo’jnt smoked: 

5 ^ 



5 ? 0 !ffiAFALL' 


IfO' 

43 

LESS TEAJfi GNE PACK 

22 

22 

22 

1 - 2 PADCS 

16 

l 7 i 

16 

3 ' - 5 PACKS: 

6 

6 

5 

6 OR MORS' PACES 

9 

10 

7 

DON’T rCS'OW 

2 ! 

1 

3 

NO ANSWER 

t. 

4 

4 

NAMED. wrrrsTON 

of total sample' 

105^ 

115^. 

9 ^ 

of respondents 

715 

380: 

335 


(lOG^) 

(: 10 :(%)i 

(liOG^i) 

Amount smoked: 




liO’iS AT ALL 

24 

27 

20 

LE'SS: THAN ONE', PACK 

28: 

27 

29: 

1-2 PACKS 

20 

22 

17 

3 ' -■ 5 PACKS 

8 : 

6 

10 ' 

6 : OR: MORE PACKS 

16 

14 

20 

DON’T KNOW OR NO ANSWER 

4 

4 

4 


r 

r 

r 

I 

r 

r 

1 

I 

I 

I 

1 

i 

I 

i 

i 

«' 

L 

L 

L 

L 

L 

L 

L 








Source: https://www.ijaflustrydocuments.ucsf.edu/docs/nthkOOOO 


^ 1001751429 


33 


5 a. Can. you think of anj' filter tip cigarettes on the' market that are 
fairly new—ones that have been on the market less' than a year? 

and 

5 b. How many (each brand named) filter cigarettes,, if anj",. have you smoked? 


Analyzed by respondentB 



Combined 

whose 

ages' are 2: 


total 

Under 3'5 

35 Of over 

Humber of respondentB (total sample) 

T 191 

2238 

■ 4605 

MAMED lAREYTOH 

jo of tocal sample; 


00 


§ of respondents; 

339 

133 

203 

(loefi) 

(10(^) 

(100^) 

Amount smoked!; 




NONE A 1 ALIi.^ 

27 

26' 

28 

LESS THAN; Oiffi PACK 

2T 

26' 

28 

1-2 PACKS 

19' 

20; 

17 

3-5 PACES 

6 

6' 

5 

6 OR MORE; PACtCS. 

IT 

18 

17 

DOH'T ENOW: OR NO; AlsSWER 

h 

4 

5 

NAMED MARLBCRO 

^of total, sample 

Gjo 

10^' 

0 

of respondents 

1+52 

219' 

221 

(lOC^): 

(looTo): 

(100^): 

Amount, smoked; 




NOilE AT ALL 

31 

30 

32 

LESS' THAN ONE PACK: 

26 

29 

23; 

1-2 PACKS 

19 

19 

21 

3 - 5 PACKS' 

6 

7 

5 

6 OR MORE PACKS 

15 ^ 

13 

16 

DO.:i 'T ENOW OR' NO ANSWER; 

3 

2 

3 ' 

NAliED OLD GOLD' 

^ of total sample: 


12 $ 

9 ^ 

of respondents 

1X9 

291 

417 

Amount smoked;: 

(lOC^b) 

f 

(lOOjt) 

NONE AT ALL: 

ill 

41 

42 

LESS THAI'I: OHS PACK 

22' 

25: 

20' 

1-2 PACKS 

l6 

18' 

16. 

3 ; - 5 PACKS 

6 

5 

6: 

6 OR MORE PAOKS 

9' 

7 

10' 

DON'T KlieW 

2 

1 

2: 

ITO v*/EIR' 

1+1 

3 

4 

NAMED: WTNStjqjj 

^ of total sample 

lOj 

13^ 

Bf 

f of respondents 

715 

299 

4o6 


(lOC^) 

(100^). 

(lOOjt.) 

Amount, smoked; 

f 

$ 

i> 

NOICE' AT ALL 

24 

22 

25 

LESS^ THAN Offfi PACK 

28: 

31 

26 

1 - 2 PACKS' 

20 

22 

19 

3 - 5 ' PACKS 

8 

6 

9 

6 OR MORE PACES 

16 

15 

17 

DON‘'T KNOW OR NO ANSWER 

1+ 

4 

4 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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5a* Gian you thlnlt of any filter tip cigarettes on the market that are 


ffeilrly neWi—ones that have' been on the xnarket 

less than a year? 


and 

5b. Hov many (each brand named): filter 

cigarettes. 

if any. 

■«i 

have you smoked'? 


Combined 

Analyzed by respondents 
whose economic level is; 


total 

tipper 

Middle 

Lower 

Number of respondents (total sample) 

7191 

1263, 

3215 

•. 2481 

MMED TAKEfTON 
^ of total sample 

3$ 


5$ 

, iS) 

^ of respondents 

339 

76** 

l46 

110 i-'- 

Amount smoked: 

(lOC^): 

(lOC^:) 

(100^): 

(loc^): .'A 

% M 

KOI® AT' ALL 

27 

21 

29 

26 .JIa 

LESS TEAN, ONE PACK 

27 

28: 

23 

- 33 If 

1-2 PACKS' 

19 

l4 

19 

22 

3-5 PACKS' 

6 

8: 

6 

4' )- 

6 OR MORS PACKS 

17 

24 

18 

11 

B0N:’T know or NO ANSWER 

k 

5 

5 

4: ■; 

NMIED' MARLBORO 
^ of to’cai Bample 


8^ 

7^ 

% 

^ of respondeats: 

452 

97**^ 

2i4 

132 

Amoimt Bmo:keds 

(100^) 

(100^) 

i 

(100^) 

I 0 

(lOO^o) 

NONE' AT ALL 

31 

26 

28: 

37 

LESS THAN ONE PACK 

26 

23 

27 

25 

1 - 2 PACKS: 

19: 

19 

21 

18 

3-5 PACKS: 

6: 

11 

6' 

3 

6 OR MORE PACIOS 

15 

15 

15 

15 

DON'T KNOW or: NO ANffivER 

3 

6 

3 

2 

KAI-IED OLD GOLD: 

^"ol* vozbJL SBjnple 

IC^: 

13^ 

10$ 

9^ 

^ of respondjentB' 

719 

170 

312 

225 

Anovmt smoked .s: 

(IOO5S) 

(lOG^): 

i 

(lOC^) 


NOrE. AT ALL 

All 

36 

4o 

0 li,6: 

g 21 

Cl 3 

LESS: TH.AN O'E: PACK 

22 

27 

20 

1-2' PACKS 

16 

17 

17 

3-5 PAC'rCS 

6 

9 

6 

6 OR MORE PACKS' 

9 

7 

9 

10 

DON' T ICiOW 

2 

1 

3 

1 

NO AlSVffiR 

4: 

3 

5 

CO: k 

NA-ED ^fiTTSTON 
^ of total sample: 

lafo 

13^ 

10$ 

1-^ 

9^' 

# of respondents: 

715 

165 

311 

220 

Amount smoked s 

NOTE AT ALL. 

(100^): 

1 

(100^) 

16 

(100^); 

25' 

(ilOC$) 

$ 

28. 

LESS THAIt Olffi PACK 

28 

, 26: 

28 

28 

1-2 PACKS 

2:0 

21 

19 

21 

3 -5 packs 

8 

11 

6 

8 

6 OR MORE PACKS 

16 

21 

17 

14 

DON’T KNOW OR NO: ANSWER 

4 

5 

5 

1 


♦^Percentages hased on less than 100' cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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6a« There a new: f ilter tip cigarette on the market called 
Winston*: Have you heard of it. by any chance? 

and 

6b. (if ”yes”')i Have you smoked any of them? (if ”yes") About how: many? 

Asked of all smokers, who had 
not, mentioned Winstons^ in 
answer to previous questions.-- 
6t^ of all smokers 


Total 

asked this Los" Phi la- ' Loa Phi"la 7 

question Total Houston Angeles delphlai Total Houston Angeles delnhia 

Number of ^ 

respondents 2195 118 : 3 ^ 35 ^ ^ 8 l 3 lv 8 ! 1012 283 362 367 

(100^): (100^): (100^): (100^): (100^)1 (100^): (100^). (100^): (100^) 


YES> mm, HEARD OF 





I 0 

$ 

$ 



WINSTONS 

88 

88! 

86. 

88 

9O1 

89: 

86. 

89. 

91 

None: at all 

Less, than one 

53 ' 


n 

li?' 

BIT 

50 


m 

55 

pack 

1 to les:s than 

18 

18: 

n 

21 

14 ' 

18 

19 ' 

20: 

16 

3. packs 

3 to lesis than 

10 

8: 

9 

10 

6 

12 

11 

14 

11 

6' packs 

1 

1 

- 

1 

1 

2 

1, 

1 

3 

- 6 or more packs 
Don’t know or 

3 

3. 

3 

5 

2 

4 

4 

3 

3 ! 

no. answer 

NO^, DON’T. KNOW OR' 

3 

2 

* 

2 

3 

3 

3 

4 

3 

NO. AtiSWER 




1£ 


0^ 

k 

k 

_2 


__ ^Analyzed by respondents who were interviewed in:; _ 

“March or April 1955 (Wave: T]i May or June 1955. (Wave Ilj 

__and who live: in; and who live in;: 


*Less. than . 5 ' per cent 


f-^ 

C 

CO 

w 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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Ta., 

7 b.. 

(A; Another) new filter cigarette on the market, is the Marlboro 
filter tip. Have you heard of it by any chance:? 

and 

(if ”yes”) Have you smoked any of them? (if "yes"): About how many? 

Asked of all smokers who: had 
not mentioned Marlboros in 
answer' to previous questions:-- 
82*^ of all smokers 

Analyzed by respondents who were interviewed'' in: 

• ' 



March or April 

1955 (Wave I) 

May 

or' June 

1955 ' (Wave 

: II) ' 


Total! 

and whO' 

live in,: 



and who 

live in:. 



asked this 


Los 

Phila¬ 



Los 

Phila- 


question 

Total Houston Angeles 

delphia 

Total, 

Houston Angele:S: delphia 

Number' of 









respondents: 

2670 

1470 46 l 

566 

443 

1200 

377 

409 

4 l 4 


(100^): 

(100^) (100^) 

(100^): 

(100^): 

(100^) 

(1005^): 

(100^): 

( 100 ^): 










YES, HAVE HEARD 

OF 








WRmORm 

77 

75 73 

13 

80 

80 

77 

80 ' 

83, 

None at all 

55 

^ 5S 

53: 


52 ' 

54. 

^3 

59: 

Ibess than one 









pack 

12 

11 10 

12 ', 

9 

15 ' 

13 

l 8 . 

13 

1 to less than 








3 packs 

5 

4 4 

4 

4 

7 

1: 

9 

5 

3 ' to less than 








6 packs 

1 

1 1 

* 

1 

1 

* 

2 

2 

6 or more packs 1 

1 1 

1 

1 

2 

1 

2 

2 

DcDn*t know or 









no answer‘ 

3; 

2 1 

3 

2 

3 

2 

6 

2 


NO:, DON’T KNOW OR 









NO, ANS’^ER 23. 


27 

27 


20 

23 

20 

il 


I 


c 

o 

•vi 

Cl 

pk 

*Less' than psr cent, ^ 

CO: 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 





8a. To your knowledge^ do these: neW: Marlboros sell for more than: 
Winstons (oid Gold filters)^* or Viceroys^ the same, or less? 
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Askedi of, adl smokers who 
had heard of Marlhoros^— 
8:2^ of all smokers 


Analyzed by respondents whoi were interviewed in: 



Total 

March 

or April 1955 (W 
and who live in: 

ave l) 

May or June 1955 (Wave 11} 
and who live in: 


asked this 
question 

Tbtal 

Houston 

Los 

Angeles 

Phila- 

delphia 

Tbtal 

Los 

Houston Angeles 

Phila¬ 

delphia 

Number of 
respondents 

2662 

1338 

407 

515' 

4l6 

1324 

441 

423^ 

455 


(100^): 

(100^): 

(100^)' 

(100^) 

(100^) 

(I00?^:)i 

(100^) 

(100^)' 

(1005^): 











MORE EXPENSIVE 

llr 

10 

14 

8: 

9' 

18: 

15 

19 

20 

SAJJffi PRICE 

17 

17 

19^ 

15 

17 

17 

19 

15 

18: 

LESS. EXPENSIVE 

2 

2 

1 

2 

2 

2 

2 

3 

3. 

DON'T KN:0W 

62 

64 

62 

62 

69 

6O1 

62 

57 

59' 

NO: ANSWER 

5 

7 

4 

13 

3 

3. 

2 

6 

* 


h* 

C 

o 

r}' 

CT 

Co: 


*ies;s than .5 per cent 

’'^^^Respondents Interviewed in May or June: 19:5:5: (Wave II) in Los Angeles or Philadelphia, 
were asked about Old Gbld filters^ for eomparability with Qpestion 8b. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


8a. To yomT' knowledge, do tkeBe new Marlboros sell for more than 
Winstons. (Old Gold filters.)*** or Viceroys^, the same,, or: less?. 


Asked of all smokers who 
had heard of Marlhoros-- 
of all smokers 


Analyzed hy respondents whO'; 
HaYe: 

heard of Have tried .. 

Total hut have hut do not Usually 

asked this not tried usually smoke smoke 
question Marlhoros Marlboros Marlborod 


Number of respondents 

2662 

(100^) 

1597 

(loc^): 

1009 ’ 

(lOG^) 

56** 

' (loc^l 






MORE EXPENSIVE 

IL 

10 

21 

12 

SAME: PRICE 

17 

12 

23 

52 

less: expensive 

2 

2 

3 

- 

DON'T KNOW 

62 

71 

L 9 

18' 

NO' ANSWER 

5 

5 

k 

18 


c 

o 

Cl 

CO 

cn 


**Percentage6 based on less than 100 eases are often, unreliable. 
***Respondents interviewed in May or June 1955 (Wave II) in Los Angeles or Philadelphia, 
were' asked about Old Gbld filters fbr comparability with Question 8b. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


i 
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8 a. To your knoJlsdge^ do these new Marlboros sell for more 
than Old' Gold filters or Viceroys^ the same , or less? 

and 

8 b* To your knowledge,, doi Winstons sell for more tham 
Old Gold filters or Viceroys,; the same, or less? 

Asked of all smokers who were interviewed in. 

May or June 1955 ia Los- Angeles, or Philadelphia 
and who had heard of I-Iarlhoros or Winstons 


Rumher of 


Answers about Answers, about 

(brand) (brand): Answers about 

by respondents: who by respondents who: (brand) 

have heard of but have tried but dO' by respondents who 


Total asked about: have not tried!; not usually smoke: usually smoke: 

Marlboros Winstons Marlboros Winstons ^larlboros Winstons Marlboros. Wiinstons 


respondents 

CO 0 
CO 0 

962 

(lOO'J^): 

445: 

(lOGfs): 

4o6 

(loofi): 

4i6 

(lOOfo) 

509 

(100^) 

22** 

(100^): 

is 






$ 


$ 

5^' 

MOPU: EISPErSrra' 

19' 

14 

14 

12: 

26 

14 

18 

26 

same: price 

16. 

23 

11 

l4 

20 

3G 

64 

32 

LESS EXPEI'EIVS, 

3 

3 

3 

2: 

4 

4 

- 

8 

DON'T' EIEW 

59' 

55 

68. 

64 

49 

49 

l4 

34. 

KO: ANSVJER 

3 

5 

4 

8 

1 

3 

4 



o 

o 

Cl: 

K 

CO: 


■•^Percentages based' on less than 100 cases are often, unreliahle. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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9 .. After trying: Marlboros., why waS: it you didh't 
continue tc smoke them: as yo:xiir regular brand? 

Asked of all smokers who 
had tried iJarlboros but 
usually smoke' another 
brand-- 3 'C^ of all smokers 


Tbtal 
asked this 
question 

Number o:f respondents' 1009 

(lOC^;) 

BISLIKE FILTER TIE CIGARETTES^ 

Don't like; any filter tip cigarettes 10 

Filter cigarettes are too; mild,, tasteless t- 

Don't like: the taste of filter cigarettes 2 ' 

Filter cigarettes are hard to draw on 1 

Other (dislike filter tip cigarettes) 1 

PREFER REGULAR BRAND: ^ 

HABITj JiUST USED TO' OTHER BRAND: 

DONi'T, LIKE THE TASTE: J 

THEY ARE TOO MILD 

SWITCH BRANDS; NO REGUIAR BRAIID: _5 

THEY ARE TOO: STR'ONG _5. 

JUST DON’T LIKE THEM (NO FURTHER: INFORMATION): 

TOO: EXPENSIVE _4 

HARD TO OBTAIN _3 

HARD: TO DRAW' ON _3. 

NOT SATISFYING 

liked: THE MARLBOROS-'-BUT HAVEN'T GOTTEN 
AROUirD TO BUYING ‘THEM _2' 

DONI'T LIKE; LONG SIZE: 1 

FILTER TAKES TOO MUCH OUT' 1 

BURN TOO FAST; TOO LO:OSELY PACKED 1 

ALL OTHER 7 

DONi'T KNOW 10: 

NO: ANSWER 10 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 








Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 



SWDPJE IKTERVIH/ - PHONE IJITERVIEW CO^^PABATlyE TABLE 
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(store)' I,. 

(phone) 2 a. About how many cigarettes day do you usually smoke**- 


Nximber of. respondents 


DON''T, SKOKE; (volunteered) 


Total sample' 
Store Phone 

302 666 

( 100 ^) ( 100 ^)' 

1 


6 OR LESS 


6 16' 


7 - 15: 

16 - 25: 

26 - 35' 

36 - 45' 

46 - 55i 

56 OR MORE 


22 

29. 

45 

4 l 

11 

8 . 

11 

4 


3^ I 

1 * 


DON’T' KNOW 


1 


NO AliS’.vER: 


*Le,BS than .5 per cent 

♦^Question 1 on, the: phone form of the questionnaire deterTiiined' whether 
respondents smoked cigarettes., Non:-sniokers: were not asked this question. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751439 
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STORE INTERVIEiy ' - FHQKE nCTERVUEW ' COMPARATIVE ; TABLE 

(store); 2 ;, 

(phone); 2b’. What brand of cigarettes do you usually Bmohe? 


Total smokers 



store 

Phone 

Number of respondents 

300 

(;ioo?i)' 

666 

(100^) 




NON-FILTERS 


12 

Camel 

12 

10 

Chesterfield 

12 

10 

Herbert Tareyton (non-filter) 

3 

4 

Lucky Strike 

10’ 

10 

Old Gold (non-filter): 

3 

2 

Pall Mall 

15 

l6 

Philip Morris 

5 

8 

Other (non-filter) 

5 

6 

No regular brand 

2 

7 

FILTERS 

33 

2T 

Herbert. Tareyton (filter) 

5 

2 

Kent 

3 

1 

L & M 

2 

4, 

Marlboro 

4 

2 

Old! Gold (filter) 

2 

1 

Parliament 

1 

1 

Viceroy 

10 

10 

Winston 

5 

4 

Other (filter): 

1 

*: 

Filter but no regular brand 

* 

2 


*Less than . 5 ' psr cent. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751440 



STORE MTERVIEly - PHCIIE BJTERVIEVr COMPARATIVE TABLE 
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3 a., About how, long: havo you been smoking (uaual brandi)i regulaorly? 

Asked of all filter tip smokers 
who have a regular brand 


Total asked 
this question 
Store Phone 

Number of respondents 98^ 169 ' 

(lOQ^I (100^)' 

LESS THAN 2 WEEKS 1 2 

2 WEEKS' - 1 MONTH! 7 8 

1 - 2 ^ MONTHS 9 ' 

2 j - MONTHS 17 9 

% MONTHS OR MORE 66 72 

DON’T ENOW - 3 

NO: ANSWER - 2 


■^-^Percentages: based on less than 100 eases are often ■unreliable:. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751441 


44 


STORE INTERVIEW, - FIONE INTERVIEW COMPARATTVE 'MEEE 


315. Wtiat brand: did yon smoke most often b:eftore: (usual brand) ? 

Asked of all filter tip smokers 
who: have a regular brand 


Total asked 
this que:stio:n 



Store 

phone 

Number of respondents 

98** 

(IOO5&'): 

169 

(100^) 

NON-FILTERS 

i > 


Camel 

10 

9 ' 

Chesterfield 

Ik 

8 ' 

Herbert Tareyton (non-filter): 

Ih 

5 

Lucky Strike 

10: 

6 

Old Gold (non-fliter): 

6 : 

2 

Pall Fall 

14 

14 

Philip Morris 

5 ' 

15 

other (non-filter) 

1 

2 

No regular brand: 

5 

19 

FILTERS 



Herbert. Tare^'toni (filter): 

1, 

3 

Kent 

- 

1 

L & M 

3 

1 

rferlboro 

- 

2 

Old Gold (filter) 

- 

* 

Parliament. 

1 

1 

Viceroy 

11 

5 

Winston, 

1 

1 

Other (filter) 

1 

- 

NONE OR: DON’T KNOW 

2 

2 

NO ANSWER 

1 

4 

^Less than.' »5 psr cent 

**PereentageS: based on less than 100 cases are often unreliable. 
Note;: Percentages' add to: more than 100 ^ because' some 
respondents: gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


Sf'f’TS-iTOOT 




STORE IRTERVIEW PHONE INTERVIEW CQMPARATIVB TABLE^ 

3 c •: WHat other brands oT fiilter, tip cigarettes doi you remeiiiber having 
smoked during the past six months or year? Any others? 

Asked of all filter tip smokers 
who have! a regular brand 


Total aBked 
■_this! question 



Store 

Phone 

Number of respondents 

98** 

(10:0^) 

169 

(100^ 




HERBERT TARETTON (FILTER) 

13 

11 

KENT 

IT 

5 

L & M 

29 

IT 

MAR;LB®Q 

20 

T 

OLD GOLD' (FILTER) 

11 

9 

PARLIAi'iENl 

Ik 

T 

VICEROY 

33 

13 

WEISTON 

35 

12 

OTHER' (filter) 

8 

5 

none; OR DON’T KNOVJ 

15 

28 

NO' AIvS^'.ER: 


16: 


**Pereentages! based on less than 100 cases are often unreliable. 
Noter Percentages: add to more: than 10 : 0 ^' because some 
respondents gave more: than one: answer. 


45 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751443 
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STORE INITERVm' - PHOIIE: INTERVIEV;^ COMPARATIVE TABIE 


3 <i. Why do you. smoke (usual brand) now rather than some' other filter brand? 

Asked of a ll, filter tip smokers 
who hav;e a regular brand 

Total asked 
this Question 



Store 

Phone 

Number of: respondents 

98** 

169 

(100^) 

d 

(100^^) 

JUST' LIKE THSM| LIKE THE WAY THEY SMOKE 2 

7 > 

12 

PREFER THE TASTE 

3'0 

2 k 

THEY ARE MILDER 

k 6 

32 

D 0 N *’T, BURN, IRRITATE THROAT j SOOTHING 

25 

17 

D 0 N"T CAUSE COUGH 

T 

2 

EASIER' TO DRAW ON 

11 

7 

STRONGER;: HAVE MORE FLAVOR 

5 

5 

SATISFYING 

k 

2 

DON ’T, GET NlCOrniE ONi MOUTH 

k 

2 

CHEAPER: 

2 

1 

LIKED: the PACKAGE 

10 ' 

2 

GOT' TIRED OF' THE OTHERS 

- 

1 

HABIT; SMOKED. THSl FOR: A LONG TL'lE 

11 

7 

TV ADVERTISING: 

1 

1 

FAJ-IILY:, FRIENDS RECOI®IENDED THEM;: 

__ BROUGHT TIE -1 HOME 

- 

2 

doctor:’S ADVICE 

1 

1 

NOT MUCH DIFESPENCEj SMOKE VMATEtTIR' 

IS’ AVAILABLE 

I 

1 

lke; to: c:hangs cI'GArettes 

- 

2 

ALL OTHER' 

11 

10 

D 0 N:’T KNOW 

2 : 

6 

NO; AirSWER' 


12 


■^^Percentages based on less than 100 cases are often unreliable* 
Notes Percentages add to more than 100 ^ because some: 
respondents gave: more than one answer'* 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001731444 




STORE MTERVIEIV - PHONE ! MTERVIMf COMPARATIVE TABLE 4 T 

it-a» Have you, ever smoked any f ilter tip cigarettes? 

Asked of all non- 
filter tip smokers 



Total asked 
this, question 


Store 

Phone 

Number of, respondJents 

201 

(lOO^) 

482 

(ioo^) 


lo 


YES 

81 

65 

NO 

19 

33 

DON'T KliGW' 

- 

1 

NO ANSWER 


1 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751445 
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STCBE: IKTSRVIiM- - phone; INTERVIEW' comparat;]?.^ table 

ifb. What brandJs of filter tip cigarettes do you remember having 
smoh^ed during; the past six months' or year? Any others? 


Asked of all non-filter tip: smokers who 
had! tried filter tips_,, and filter tip 
smokers who had no regular' brand 



Total asked 
this question 


Store 

Phone 

Number of respondents 

l6'^ 

(loo^): 

330 

(100^) 




HERBERT TAREYTON, (FILTER) 

19' 

20 

KENT 

15: 

8 

L & M 

30: 

25 

MARLBORO 

11 

10 

OLD GOLD' (filter) 

18: 

12 

PAR1.,IAMSNT 

13 

8 

VICEROY 

37 

3'5 

WINSTON 

29 

20 

OTHER. 

13 

8 

none; or: DON •T MOW 

l4. 

15- 

NO ANSWER 


3 


Note: 


Percentages add to more than 100^ because some 
respondents gave more thani one answer- 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751446 




SnJORE lUUERVIE's'^ - PHONE DITEHVTSV COMPARA.TIVE TABLE 
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5aj. Can you. tklnk of any filter tip cigarettes on the market that, are fairly 
new—ones that ha-v;e been on the: market, less than a year? Any others? 

Asked of all. smokers 



Total : 

sample 


Store 

Phone 

Nuinber of reBpond'ents 

300: 

/ -1 ^ \ 

666 


Clocks), (IGO^) 


HERBERT TARETTONl 

7 

7 

MARLBORO: 

16 

11 

OLD GOLD 

2l+ 

21 

WINSTON 

33; 

18 

OTHER 

26: 

8 

NOIiiiE OR DON’T KNOW 

33 

lr8 

NO: ANSkER 


5 


Note't Percentages add to more th'an 100^ because some 
respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751447 
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STORE INTERVIEW - PHOrJE INTERVIEW CCWmkTriE TABLE 


5b.. Hov many (each brand named), filter cigarettes^: if any,, have you smoked?' 

Asked of all smokers who mentioned 
Herbert Tareyton,: Marlboro, Old. 

Gold, or Winston in Question 5a' 


i 

\ 

I 

I 

i 

I Number of respondents 

NOrffl AT ALL 
LESS THAN ONE PACK 
1-2 PACKS' 

3 - 5 PACKS 
6 OH MORE packs: 

DON'T KliDW 

NO ANSkTR 


Herbert 


Tareyton: 

Marlboro 

Store 

Phone 

Store 

Phone 

22** 

(lOO^) 

48** 

(100^:) 

48** 

(iOO^) 

Tl** 

(lOG^) 

io 

1° 

d 

1°' 


18 

8: 

11 

IT 

18. 

36' 

33 

13 

23 

25 

25 

2T 

- 

6 

6 

6 

36 

IT 

19 

25 

- 

2 

- 

8 

5 

6 

6 

4 


Old Gold_ Winston 


Store 

Phone 

Store 

Phone 

Tl** 

(leOk)' 

13T 

(lOO^) 

99#* 

( 1003 ^)' 

121 

(lOO^) 




i> 

3T 

30 

m 

22' 

25' 

20' 

29' 

19' 

13: 

18 ' 

19 

19 

T 

9 

5 

l4 

11 

9 

2T 

19 

1 

2 

1 

2 

6 

12 

9 

5 


! 

I 


C 

O 

cn 

**PercentageS' based on less than lOQ: cases arei often unreliable.. ^ 

Of): 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


f: 








store: impertiew - peotte: lETERvrEw comparative: table 


SI 


6a.. There's a new filter tlpi cigarette on the market; c^led 
Winston. Hare ,you heard of it hy any chance? 


Asked of all smokerS: who had 
not mentioned Winstons^ in 
answer to previous g^uestloms 


Total asked 
this c[ue:stlon 
Store Phone 

Humber of respondents 17^ ^8l 

( 100 ^); ( 100 ^) 

YES 94 88. 

NO OR DGNi'T KNOW 6 11. 


NO: ANSWER: 


1 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001731449 



STORE IHTER7IEW - PHONE INTERVIEW COMPARATIVE TABLE 


6b. Have you smoHed any of tbem (Winstons)? (if "yes”) About how many?' 

Asked of all smokers who 
said they had heard of 
Winstons in Question 6a 


Number’ of respondents 

NONE AT ALL 
LESS THAN 01® PACE 
1 TO LESS: THi4N 3 PACKS 
3 TO LESS: THAN 6 PACES 
6 OR I-JORE PACKS 
DON'T KNOW 


Total asked 
this question 


Store 


163, 


Phone 

421 

( 100 ?() 


56' 56 

24 24 

13 11 

3 2 

3 5 

1 2 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


OSl'TS-ttOOT 




STORE rNTERVlK/ - PHONE INTERVIEW' COJ-IPAMTIVE, TABLE 


7a. (a. Another)' 
filter' tip.. 


Dtv filter cigarette on the market is the Marlboro 
H.i'sre: you heard of it by any chance?. 


Asked of all smokers who 
had not mentioned Marlboros 
in previous: questions 


Total asked 
this qm.e:stion 



Store 

PHone 

Number of respondents 

232 

(100^): 

566 

(100^; 




YES 

80 

73 

NO OR; DON'T KNOW 

20' 

25 

NO ANSWER' 


2 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751451 


54 


STORE IKTERVEK?' - PHONE DITERVIEW' COI-iPARATIVE TABLE 


7bo Have you smoked: any: nf them (ilarlboros)? (if "yes"): About how many? 

Asked of all smokers vho 
said they had heard of 
Marlboros: In Question Ja. 


Tbtal asked 
this: questlion' 



Store 

Phone 

Humber of respondents 

18:6 

( 10 : 0 ^) 

415 

( 100 ?&) 




NONE AT' ALL 

67 

72 

LESS TEAK ONE PACK 

20 

17 

1 TO LESS. THAN 3 PACKS 

8 

5 

3 TO LESS^ THAN 6 PACKS' 

1 

1 

6 ' OR: I-iORE. PACKS 

4 

1 

DON'T KI-IOW' 

* 

3 

NO ANSVffiR, 


1 


*Le'SS than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751452 




STORE IKTERyiEI'T - PHONE nEnERVIEW COMPARATIVE TABLE 


55 


8o To your krovledge, do these nev Karlboros sell fbr 
thani Winstons or Viceroys^ the same, or less? 

Asked of all smokers who 
had heard of ^!a^lbo:ros: 


Total asked 
this question 
Store : Phone 

Kumbier of re;spo:ndent:s 2 ^k 515 

(100^) (:10:0^) 


MORE EXPENS’IVE 
SA>!E PRICE 
LESS: 

DOII'T KNOW' 


15 

26 

2 

55 


8 

15 

2 

62 


NO ANS’.VER 


2 13 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


1001751453 


STORE IKTERVIB-r - PHOJIE INTERVIEW' COI^IPARATIVE TABLE 


56 


9''> After tiylfls Karlboros, why was: It you didn’t 
continue to siaoke them as your regular brand? 


Asked of all smokers vho^ have 
tried Marlboros but do not 
smoke them as a, regular brand 


Kumber of respondents: 


PREFER REGIULAR BRAND: 

DON’T LIKE; TEE TASTE 
THEY ARE TOO: MILD 
FILTER TAKES' TOO MJCI GUT 
HARD TO DRAW ON; 

THEY ARE TOO STRONG 
TOO EXPEI^SIVE; 

HAEID TO OBTAIN 
DON’T' LIKE LONG SIZE 
NOT SATISFYING 

SWITCH BRANDSj; NO: REGUIAR; BRAND 

JUST DON’T LIKE THEM (NO' FURTHER IKFORMATIONi), 

HABIT;, JUST USED' TO OTHER: BRAND 

DISLIEB: FILTER TIP' GIGARETTES 

Don't like any filter tip: c:lgaretteB 
Filter cigarettes: are hard to draw on 
Don't like the taste of filter cigarettes 
Filter cigarettes are toO' mild,; tasteless 
Other (dislike filter tipi cigarettes) 

BURN; TOO FAST; TOO' LOOSELY PACKED 

LECED THE MARLBOROS—BUT HAVEN!'T GOTTEN; AROUND TO 
BUYING THEM 

ALL OTHER, 

DON ' T, KNOW 

NO aiiswer; 


Total asked 
this question' 
Store 'phone 


in 

( 100 ^) 

n 

n 

_5 

lA 

_5 

_2' 

_k 

_2 

21 

H 

1 

3 

6 

3 

_2 

_2 

6 


185 

( 100 ^)' 

_8’ 

__2; 

J: 

_5 

_2 

_1 

_3 

_5, 

12 

10 

2 


1 

Jt 

_8 

16 


C 

O 

01 


01 


7 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 




STORE IMERVUEWi - PHOI'E IMEmmi. COMPARATr/S; TABLE 


57 


BISTRIBUTIQN OF PESPOIIDENTS: 
(Smokers only) 


Total 


Store Phone 

Number of respondents 302 666' 

(100^): (lOO^): 

Sex 

^^ale 59 55 

Female 4l ^5^ 

■/fee 

35 or over 62 63 

Under 35 38 35 

Refused - * 

Not re cor died, - 2 


Economic Level 


A 1 

B' 10 

0 6j 

D 6 

Not evident I 6 


T;>'pe of Store 
Grocer^" 

Drug: 

Cigar-Nevss tand 


50 

30 : 

20 


*Less than .5 per cent 




Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 


100173145 




1001751456 


Source; https;//www.industrydocuments.ucsf.edu/docs/nthkOOOO 



BISTRIBIMION OP RESPONlETinfS 


59 


(store Intervievs only): 


Analyzed by respondents vho vere' Interviewed in; 




March. 

or April 1955 (W. 
and who live in:: 

ave I): 

May 

or June 1955 (Wave II) 
and' who live in.: 


Total 

sample 

Total 

Los: 

Houisto:n Angele:s 

Phila¬ 

delphia 

Total 

Los 

Housto:n Angeles 

Phi la ^ 
delphia 

Number of 

respondents 

7191 

3612 

1200 

1206 

1206 

3579 

1216 

120lr 

1159 


(lOO^) 

( 10 : 0 ^) 

( 1005 ^): 

( 100 ^)^ 

( 100 ^): 

(loo^fc): 

(10:0^) 

( 100 ^) 

(100^) 


$ 


$ 




I0 

$ 


Siex 

Male 

50 

50 

50 

50 

50 

49 

50 

49 

49 

Femaile 

50 

50 

50 

50 

50 

51 

50 

51 

51 


Age 

35 or over 

67 

67 

67 

68 : 

67 

66 

65 

71 

64 

Undter 35 

31 

30 

31 

29: 

30 

32 

35 

26 

33 

Refused 

1 

1 

1 

* 

1 

1 

* 

1 

1 

No answer 

1 

2 

1 

3: 

2: 

1 

* 

* 

2 


Economic level 
Upper 

17 

18 

24 

17 

13^ 

17 

23 

16 

13 

Middle 

45 

43 

48 : 

4 l 

42 

46 

48 

49 

4 l 

Lower 

35 

35 

27 

39 

38 

34 

28 

33 

42 

No answer 

3 

4 

T 

-L 

3 : 

7 

3 : 

1 

2 

4 


**■10831 than .5' per cent 


O 

o 

cn 

1-^ 

Cl 

•vl 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 
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BISTRIBOTrON 

(store 


Ana'lyzed by Question 2; 

A non-filter 



Total 

smokers 

Camel 

Cbester- 

field 

Herbert 

Tareyton 

Lucky 

Strike 

Old 

Gold 

Pall 

Mall 

Kiomber of respondents 

3266: 


366 

104 

372 

lOG 

46 o 

(1005^) 

(100?^:)! 

(100^): 

(1005^) 

(lOO^)i 

(lOO^S) 

(100^): 





i> 




Sex 

Male 

57 

7k 

59 

27 

70 ' 

72 

51 

Female 

k3 

26 

4l 

73 

30 ' 

28 

k9 


Age' 


35 or over 

61 

69 

5:8 

63 

60 

73 

52 

Under 35 

37 

29 

39 

36 

38 

26 

46 

Refused 

1 

1 

1 

- 

1 

- 

1 

No answer 

1 

1 

2 

1 

1 

1 

1 


Economic Level 

Upper 

19 

18 

IS: 

' 25 

15 

23 ' 

16 

Middle 

43. 

4 o 

40 : 

37 

4 l 

50 

44 

Lover 

35 

39 

36: 

33: 

42 

24 

37 

Ho answer 

3 

3 

6; 

5 

2 

3 

3 


O: 

C: 

Cli 

i.r^ 

CA' 

00 


♦Less' tlisini 

♦♦Percentages based on less tban 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 




OF RESPOfiDEKTS. 


Intervliews' only) 


respondemts vho usually smoker 

eligsurette; _ 

But no 

Philip regular Marl- 


Morris 

Other 

hrand: 

L & M 

boro 

2 hj 

179 

150 

89**- 

56^^ 

(lOO^): 

(100^)' 

(100^)' 

(100:^): 

(10:0^) 






65 

53 

66' 

42 

50 

35 

ii 7 

34 

5 & 

50 


61 

69 

73 

63: 

66 

39 

27 

25 

37 

34 

- 

1 

1 


- 

* 

3 

1 


- 


16 

20 

18 

28 

30 

45 

4o 

49 

4i, 

39 

36 

3S' 

29 

29 

31 

3 

2 

4 

2 

- 


A filter-tip cigarette:; _ 

But no 

Other regulatr 


Parlisnent: 

Viceroy 

Winston 

(filter); 

brand 

29^* 

291 

152 

183 . 

40**' 

(100^) 

(100^.) 

(lOOf) 

(lOO/o) 

(100^) 

io 

$ 



i 

38 

38 

44' 

4£ 

58 ' 

62 

62 

56 

54 

42 

72 

53': 

60 

65 

70 

28: 

46 

38' 

11 

33 

30 

. 

1 

_L 

2 



28 

21 

23 

20: 

22 

55 

45 

4'9' 

48. 

53^ 

17 

32 

26 

29. 

25' 

- 

2 

2 

3 

- 


.5 per cent 

100 cases are often unreliable. 


C 

c 

CT- 

H 

CT 


Source: https://www.industrydocuments.ucsf.edu/docs/nthkOOOO 







